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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Karnataka: Bifurcation of milk union to cause milk shortage in Dharwad district 
Updated: Nov 15, 2021, 11:28 IST 

https://timesofindia.indiatimes.com/city/hubballi/karnataka-bifurcation-of-milk-union-to-cause-milk-shortage-in-

dharwad-district/articleshow/87710601.cms 

HARWAD: The state cabinet's decision 

to bifurcate Dharwad Milk Union 

(DMU) by creating a separate milk un-

ion for Haveri district will cause shortage of milk 

in Dharwad, Gadag and Uttara Kannada dis-

tricts. 

DMU covers Dharwad, Haveri, Gadag and Ut-

tara Kannada and a major part of the milk 

comes from Haveri. It is feared that separating 

Haveri from DMU and creating new Milk Union 

(HMU) will hit Dharwad badly. 

The process of bifurcation will begin now and 

HMU will be functional from December 2022. 

Already the work on setting up an Ultra High-

Pressure Pasteurization (UHP) unit at a cost of 

Rs 99 crore has commenced in Haveri. 

DMU, established in 1984, has 12 directors with 

each district sending three directors. With the 

creation of new Haveri Milk Union, the number 

of directors in DMU will come down to nine 

while Haveri will have a new president, three di-

rectors and one managing director along with 

new office and staff. It is possible that addi-

tional staff from DMU will be shifted to Haveri 

Milk Union. 

DMU gets 2.75 lakh litres of milk every day from 

four districts and Haveri contributes 1.75 lakh li-

tres. The daily sale of milk from DMU is one lakh 

litres of which about 10,000 litres is sold in Ha-

veri district. 

When the new Haveri Milk Union becomes 

functional, DMU will face a shortage of milk to 

the extent of 1.75 lakh litres per day. Mean-

while, Haveri Milk Union will have to increase 

sales in Haveri district to remain economically 

feasible. 

DMU president Shankar Mugad said the idea of 

bifurcating DMU and creating HMU is not new 

and the work has already commenced. DMU 

will continue to get 1.75 lakh litres of milk eve-

ryday till the end of December 2022, he said. 

 

 

Milk production in the country is Rs 8 lakh crore : Parshottam Rupala 
NOV 15, 2021 

https://dairynews7x7.com/milk-production-in-the-country-is-rs-8-lakh-crore-parshottam-rupala/ 

 
he annual growth rate in the livestock 

sector in the country is more than eight 

percent in the last five years. This rate is 

even higher than the manufacturing sector. 

Milk production in the country is Rs 8 lakh 

crore, which is more than the total production 

of wheat, pulses and oilseeds. This information 

was given by the Union Minister for Fisheries, 

Animal Husbandry and Dairying, Purushottam 

Rupala in a dialogue program on Central Plans 

and Entrepreneurship Development organized 

at the Academy of Administration, Bhopal, in 

the field of Animal Husbandry Dairying on Sat-

urday. 
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During this, he called upon the youth to take 

advantage of the growing profit in the livestock 

sector. Provide employment to others by estab-

lishing employment and make a significant con-

tribution to economic upliftment by making the 

country self-reliant in the food sector. 

Appreciating the program organized by the 

Madhya Pradesh Animal Husbandry Depart-

ment, Union Minister Rupala said that this pro-

gram to take the central schemes on the ground 

will not only benefit the state but also the live-

stock owners of the country. He said that dia-

logue programs have been started by the Union 

Ministry of Animal Husbandry to directly inform 

about the central schemes to the livestock 

farmers, entrepreneurs etc. After Haryana and 

Uttar Pradesh, this program has been organized 

in Madhya Pradesh. 

In the program, Union Fisheries, Animal Hus-

bandry and Dairying Secretary Atul Chaturvedi 

explained in detail about the beneficial schemes 

in the livestock sector and the rapidly increasing 

benefits from their implementation. He said 

that Prime Minister Narendra Modi has given 

instructions to take programs to increase in-

come from animal husbandry at the doorstep of 

the farmer. Kisan Credit Card campaign will be 

launched from Monday, November 15. Aadhar 

card of animals will be made, which will in-

crease the income from the sale of products re-

lated to them in the country and abroad. KCCs 

are being given to help the livestock farmers in 

times of crisis. So far 66 thousand 256 cards 

have been issued. 

In the program, President of MP Cow Hus-

bandry and Livestock Promotion Board, Smami 

Akhileshwaranand said that a roadmap has 

been prepared for the protection, protection 

and promotion of cows in the state. Welcoming 

the new tradition of interaction with the entre-

preneurs by the officers of the State and Central 

Government, he said that along with this, the 

dream of Golden India will also come true. 

Cow, buffalo, goat, poultry, pig farmers shared 

their success stories in the program. Union Joint 

Secretary OP Chaudhary presented the central 

plans. Through the portal display in the National 

Livestock Mission (Entrepreneurship), the en-

trepreneurs were given detailed information 

about the financial assistance received from 

government and banks under various schemes. 

Additional Chief Secretary, MP Animal Hus-

bandry and Dairying Department, J.N. Kansotia, 

Agriculture Production Commissioner Shailen-

dra Singh, Animal Husbandry and Dairying Di-

rector RK Mehia, Livestock and Poultry Develop-

ment Corporation’s Managing Director HBS 

Bhadauria, Animal Husbandry, Entrepreneur 

and officers of all the districts of Animal Hus-

bandry Department were present in the pro-

gram. 

 

 

Madhya Pradesh: Goat milk at Rs150/L from Jan-Jatiya Gaurav Diwas 
November 14, 2021, 10:23 PM IST 

https://www.freepressjournal.in/bhopal/madhya-pradesh-goat-milk-at-rs150l-from-jan-jatiya-gaurav-diwas 

oat milk will be available at milk booths 

of Milk Federation (Dugdha Sangh) in 

Madhya Pradesh from Jan-Jatiya 

Gaurav Diwas, which is November 15. Milk will 

be available for Rs 30 per 200 ml at milk booths 

of milk federation in Indore and Jabalpur divi-

sions. 

Minister for animal husbandry and dairy Prem 

Singh Patel will start it in Barwani with inaugu-

ration of milk booths. Sale of goat milk will start 

after collection from tribal-dominated districts 

of Indore and Jabalpur divisions. 

Goat milk is rich in protein, healthy fats, vita-

mins, iron, and other essential nutrients. The 

G 
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milk and its products are proving to be benefi-

cial in curing dengue. The deficiency of sele-

nium and reduced platelet count are some of 

the complications of dengue fever. 

Goat milk has nearly 27% more of selenium. Se-

lenium boosts immunity, which helps to counter 

viruses and thus helps in recovering from den-

gue. Besides, goat milk is good for those who 

are lactose-intolerant. Goat milk is best option 

for those having allergy from milk sugar. It also 

reduces cholesterol. 

 

 

Stellapps awarded the ‘Best agri start-up in digital innovations 
NOV 13, 2021 

https://dairynews7x7.com/stellapps-awarded-the-best-agri-start-up-in-digital-innovations/ 

 
tellapps Technologies was awarded the 

‘Best agri start-up in digital innovations 

at Agri-Food Empowering India Awards 

for its effort in digitizing the dairy sector in In-

dia. The award was presented by the esteemed 

Chief Guest Shri. Prahlad Singh Patel, Hon’ble 

Minister of State for Food Processing Industries 

and Jal Shakti of India at New Delhi. 

The award recognizes the engineering excel-

lence and innovative concepts in food pro-

cessing technology, manufacturing, hygiene, 

food safety and technology research. The award 

scheme has been conceptualized in association 

with various Govt. of India agencies under the 

Ministry of Agriculture and Farmers Welfare & 

The Ministry of Food Processing Industries, 

Govt. of India. Stellapps has been recognized for 

their innovative tech solutions in digitizing and 

strengthening the dairy farming processes. 

Its award-winning smartMoo technology solu-

tions enhance productivity, milk quality, and en-

able traceability. By enabling ecosystem part-

nerships through its online platform, Stellapps is 

empowering farmers by providing access to fi-

nancial services, quality nutrition, and timely 

veterinary care. 

Stellapps’ mooPay FinTech arm facilitates the fi-

nancial inclusion of smallholder farmers by 

providing access to digital payments, banking, 

savings, cash withdrawal, credit, and insurance. 

Delighted with the achievement, Mr. Ranjith 

Mukandan, CEO and Co-founder of Stellapps 

said, “We are honored to receive the ‘Best Agri 

Start-Up in Digital Innovation’ at Agri-Food Em-

powering India awards 2021. 

This award is an acknowledgement of our ef-

forts towards digitizing the dairy ecosystem in 

India and has given us immense joy and motiva-

tion. We aim to contribute to the agriculture 

growth in India and empowerment of small-

holder Indian farmers through our innovative 

solutions.” 

About Stellapps: Stellapps provides a suite of 

solutions that has enabled the Indian dairy sec-

tor to overcome value chain hurdles by leverag-

ing the power of advanced analytics and artifi-

cial intelligence. Through its consumer base 

which includes all major private & cooperative 

dairies, Stellapps currently digitizes 13 million li-

tres of milk worth $3.4 million each day and di-

rectly impacts 2.7 million dairy farmers in over 

36,000 Indian villages. 
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All-women milk producers institute (MPI) inaugurated by Karimnagar Dairy 
NOV 13, 2021 

https://dairynews7x7.com/all-women-milk-producers-institute-mpi-inaugurated-by-karimnagar-dairy/ 

 
arimnagar Dairy Chairman Ch Ra-

jeshwara Rao said that the women 

dairy farmers were contributing their 

best to the “white revolution” in the district. 

Rao on Thursday inaugurated the all-women 

milk producers institute (MPI) in Deshrajpalli vil-

lage in Ramadugu mandal, which was con-

structed at a cost of Rs 6 lakh and the Karimna-

gar Dairy provided financial assistance of Rs 1 

lakh. 

Presently, the all-women MPI was supplying 

160 litres of milk per day and they had set a tar-

get of supplying 300 litres of milk per to the Ka-

rimnagar Dairy. 

Speaking on the occasion, the Chairman said 

that there was a lot of women empowerment 

by taking up dairy units and supporting the fam-

ily by providing an additional and regular source 

of income along with farming activities. 

They also provide nutritional food supplements 

to the family. 

Explaining the importance of women in dairy, 

he said that the Karimnagar Dairy was having a 

total of 38 women MPIs in the old Karimnagar 

district and supported the dairy in the milk rev-

olution. 

Listing out various welfare schemes introduced 

by the dairy for the welfare of the milk-produc-

ing farmers and the milking animals, he said 

that the Karimnagar dairy would soon open the 

state of the art modern Mega dairy in Nallagoda 

village of Thimmapur mandal with three lakh li-

tres handling capacity. 

Accordingly, the dairy was opening more Bulk 

milk cooling units to increase the procurement 

of the milk and empower the farming commu-

nity. Co-director Santu Prakash Reddy, MPI 

president A Rajitha, sarpanch Kola Ramesh, 

MPTC member E Mahender Reddy, upa-sar-

panch Ratnakar Reddy and others were also 

present. 

 

 

Milk producers institute launched in Karimnagar 
12TH NOV 2021 12:12 AM 

https://telanganatoday.com/milk-producers-institute-launched-in-karimnagar 

 
arimnagar: Karimnagar Dairy Chairman 

Ch Rajeshwara Rao said that the 

women dairy farmers were contrib-

uting their best to the “white revolution” in the 

district. Rao on Thursday inaugurated the all-

women milk producers institute (MPI) in De-

shrajpalli village in Ramadugu mandal, which 

was constructed at a cost of Rs 6 lakh and the 

Karimnagar Dairy provided financial assistance 

of Rs 1 lakh. 

Presently, the all-women MPI was supplying 

160 litres of milk per day and they had set a tar-

get of supplying 300 litres of milk per to the Ka-

rimnagar Dairy. 

Speaking on the occasion, the Chairman said 

that there was a lot of women empowerment 

K 
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by taking up dairy units and supporting the fam-

ily by providing an additional and regular source 

of income along with farming activities. 

They also provide nutritional food supplements 

to the family. 

Explaining the importance of women in dairy, 

he said that the Karimnagar Dairy was having a 

total of 38 women MPIs in the old Karimnagar 

district and supported the dairy in the milk rev-

olution. 

Listing out various welfare schemes introduced 

by the dairy for the welfare of the milk-produc-

ing farmers and the milking animals, he said 

that the Karimnagar dairy would soon open the 

state of the art modern Mega dairy in Nallagoda 

village of Thimmapur mandal with three lakh li-

tres handling capacity. 

Accordingly, the dairy was opening more Bulk 

milk cooling units to increase the procurement 

of the milk and empower the farming commu-

nity. Co-director Santu Prakash Reddy, MPI 

president A Rajitha, sarpanch Kola Ramesh, 

MPTC member E Mahender Reddy, upa-sar-

panch Ratnakar Reddy and others were also 

present. 

 

 

Bihar: Sudha milk, dairy products become dearer 
Updated: Nov 12, 2021, 11:46 IST 

https://timesofindia.indiatimes.com/city/patna/sudha-milk-dairy-products-become-dearer/arti-

cleshow/87652512.cms 

 
ATNA: The Bihar State Milk Cooperative 

Federation Limited (Comfed) has in-

creased the prices of all varieties of milk 

and other dairy products by Rs2 to Rs4/litre un-

der its brand Sudha from Thursday, inviting 

sharp criticism from the residents, who are al-

ready hard-pressed due to rising prices of other 

essential commodities. 

The Comfed officials attributed it to rise in fuel 

and fodder prices, input and operational cost. 

They said the rate of milk procurement from 

livestock owners has also been increased by 

Rs2.32/litre. 

Sudha Cow milk cost has been increased from 

Rs43 to Rs46/litre and of Sudha toned milk from 

Rs41 to Rs43/litre. Sudha double-toned milk has 

been priced at Rs40/litre, Sudha standard milk 

at Rs49/litre, tea special at Rs43 and full cream 

milk at Rs56/litre. 

The rates of paneer, milk cake, gulab jamun and 

balushashi have also been increased by Rs4. 

Nitin Choudhary of Ashiana Nagar said it was 

unfair to increase the milk prices. “We are al-

ready burdened with the rise in prices of house-

hold essentials,” he said. 

“The prices of milk products had been increased 

in February this year and again they have re-

vised the rates. The household budget is already 

in a mess due to rise in fuel prices, foodgrains, 

vegetables and fruits. How will we increase our 

immunity, if we constantly cut the household 

budget,” said Dipti Sinha of Gardanibagh. 

Shanti Devi from Bhattacharyya Road area said 

all essential items of daily use have become 

costlier. “The government should think about 

common people,” she said. 

The state bakery association has recently in-

creased the prices of different types of bread by 

Rs2 to Rs5 per packet. Sandwich bread of 

175gm is now available at Rs15 per packet. 

P 

https://timesofindia.indiatimes.com/city/patna/sudha-milk-dairy-products-become-dearer/articleshow/87652512.cms
https://timesofindia.indiatimes.com/city/patna/sudha-milk-dairy-products-become-dearer/articleshow/87652512.cms


Prices of multigrain and brown bread has in-

creased from Rs35 to Rs40 per packet. Pav is 

now being sold at Rs22 and fruit bread at Rs20. 

 

 

Aavin will take action against retailers who sell milk above MPRP 
NOV 11, 2021 

https://dairynews7x7.com/aavin-will-take-action-against-retailers-who-sell-milk-above-mprp/ 

 
airy Development Minister S.M. Naser 

on Wednesday said Aavin will not hesi-

tate to take action against retailers and 

milk vendors who sell milk above the maximum 

retail price (MRP). 

Addressing presspersons after a review meeting 

with general managers (GM) of all district un-

ions, Mr. Naser said that during the 2015 floods, 

there were instances of milk being sold for ₹200 

per packet. “We frown upon such practices,” he 

said, adding that shops selling milk above the 

MRP were sealed recently in Chennai, Tiruchi 

and Coimbatore regions. 

He told the GMs to remain stationed at their of-

fices considering the red alert issued for several 

districts, “When the State is getting ready to 

face heavy rain, officials should not take unnec-

essary leave but man their posts. I have planned 

to conduct surprise visits to various district un-

ions and dairies,” he later told The Hindu. 

He urged the officials to be in touch with the so-

cieties through WhatsApp groups and ensure 

milk supply to the chilling centres and dairies. 

“Aavin’s work is to supply milk and sell milk-

based products, if we work together like we did 

before the Deepavali festival, we can really pull 

it off. Several unions did well and Aavin sold 

over ₹80 crore worth of special sweets in just 

15 days,” he said. 

Mr. Naser said Aavin was in talks with the city 

Corporation for supply of skimmed milk powder 

(SMP). 

Earlier, there were complaints of Aavin milk 

packets dumped by the roadside. However, offi-

cials clarified that they were not dumped but 

only left behind at the regular point as the de-

livery person was delayed. 

 

 

Naveen Patnaik Inaugurates 5 Lakh LPD OMFED Dairy Plant In Cuttack 
NOV 11, 2021 

https://dairynews7x7.com/naveen-patnaik-inaugurates-5-lakh-lpd-omfed-dairy-plant-in-cuttack/ 

 
mid massive demonstrations by Oppo-

sition BJP, Chief Minister Naveen Pat-

naik inaugurated an ultra modern 

mega OMFED (Odisha State Cooperative Milk 

Producers’ Federation) dairy plant at Arilo in 

Cuttack district on Wednesday. 

The plant has been set up by the Fisheries and 

Animal Resources Development Department, 

Odisha government at a cost of Rs 263 crore. It 

is one of the biggest dairy plants in the State 
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which has the capacity to process around five 

lakh litre milk per day. 

Mega dairy plant by OMFED 

Equipped with modern facilities the automatic 

plant will produce various high quality dairy 

products like paneer, cheese, butter , ghee, milk 

powder and other dairy products from around 

two lakh litre of milk on a daily basis. 

“The plant will help millions of milk producers 

by enhancing their income capacity. OMFED has 

been established with an aim to protect the 

farmers’ interests in the State and we always 

stand by them,” said Patnaik during the inaugu-

ration ceremony. 

“The plant will also help consumers get various 

dairy products at cheaper prices,” he said. 

With a capacity of five lakh litres per day, the 

plant will daily produce 2 lakh litre milk, 30,000 

litres of curd, 10,000 litres buttermilk, 5,000 li-

tres of lassi, three tonnes of butter, eight 

tonnes of clarified butter, three tonnes of 

cheese, 5,000 litres flavoured milk and 20 

tonnes of milk powder. 

Earlier in the day, hundreds of BJP workers 

staged demonstrations during the Chief Minis-

ter’s visit to the area. The protests were to seek 

justice for murdered Kalahandi lady teacher 

Mamita Meher and demands of ouster of Od-

isha Minister of State (Home) Dibya Shankar 

Mishra for his alleged involvement in the case. 

They held placards, waved black flags and 

shouted slogans against the ruling BJD govern-

ment. Around 50 BJP workers were taken into 

custody by the police while they were staging 

demonstrations at Trisulia square in Cuttack.  

 

 

Action will be taken if milk is sold above MRP, says Minister 
NOVEMBER 11, 2021 01:48 IST 

https://www.thehindu.com/news/national/tamil-nadu/action-will-be-taken-if-milk-is-sold-above-mrp-says-minis-

ter/article37430582.ece 

airy Development Minister S.M. Naser 

on Wednesday said Aavin will not hesi-

tate to take action against retailers and 

milk vendors who sell milk above the maximum 

retail price (MRP). 

Addressing presspersons after a review meeting 

with general managers (GM) of all district un-

ions, Mr. Naser said that during the 2015 floods, 

there were instances of milk being sold for ₹200 

per packet. “We frown upon such practices,” he 

said, adding that shops selling milk above the 

MRP were sealed recently in Chennai, Tiruchi 

and Coimbatore regions. 

He told the GMs to remain stationed at their of-

fices considering the red alert issued for several 

districts, “When the State is getting ready to 

face heavy rain, officials should not take unnec-

essary leave but man their posts. I have planned 

to conduct surprise visits to various district un-

ions and dairies,” he later told The Hindu. 

He urged the officials to be in touch with the so-

cieties through WhatsApp groups and ensure 

milk supply to the chilling centres and dairies. 

“Aavin’s work is to supply milk and sell milk-

based products, if we work together like we did 

before the Deepavali festival, we can really pull 

it off. Several unions did well and Aavin sold 

over ₹80 crore worth of special sweets in just 

15 days,” he said. 
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Mr. Naser said Aavin was in talks with the city 

Corporation for supply of skimmed milk powder 

(SMP). 

Earlier, there were complaints of Aavin milk 

packets dumped by the roadside. However, offi-

cials clarified that they were not dumped but 

only left behind at the regular point as the de-

livery person was delayed. 

 

 

Indian dairy industry to grow by 9-11 per cent in FY22: ICRA Report 
NOV 10, 2021 

https://dairynews7x7.com/indian-dairy-industry-to-grow-by-9-11-per-cent-in-fy22-report/ 

 
he dairy industry is expected to grow by 

9-11 per cent in 2021-22, driven by a re-

vival in economic activities, increasing 

per capita consumption of milk and milk prod-

ucts, changing dietary preferences due to rising 

urbanisation, according to a report. 

The industry-wide demand to grow by 9-11 per 

cent in the financial year 2021-22, Icra said in a 

report maintaining a stable outlook for the diary 

industry over the long term. 

Revival in economic activities, increasing per 

capita consumption of milk and milk products, 

changing dietary preferences due to rising ur-

banisation, and continued government support 

to the dairy industry will drive demand, it 

added. 

Domestic milk production is estimated to in-

crease by 5-6 per cent in the financial year 

2021-22, supported by a normal monsoon and 

early onset of the flush season in some regions, 

the report said. 

Post the moderate impact of the pandemic, the 

industry witnessed a steady recovery in con-

sumption across end segments, it added. 

“Demand recovery was stunted by the resur-

gence in Covid-19 cases in the first quarter 

FY22, and the impact was severe in institutional 

segments. However, there has been a healthy 

revival in demand in recent months with a 

sharp fall in fresh Covid cases and resumption in 

business activities. Organised dairy segment, 

which accounts for 26-30 per cent of industry 

(by value) has seen faster growth compared to 

unorganised segment and we expect the trend 

to continue,” Icra Vice President and Sector 

Head Sheetal Sharad said. 

She said that growth in the liquid milk segment, 

which accounts for over half of the dairy indus-

try, is likely to remain stable (6-7 per cent in 

FY22), while the majority of value added dairy 

products (VADP) categories are estimated to 

grow by 13-15 per cent. 

However, demand recovery of a few VADP cate-

gories such as frozen yogurt, ice-cream among 

others, will be slow with consumers’ aversion 

for cold dairy products post-pandemic, she 

noted. 

“With the expected recovery in demand during 

the festive season, skimmed milk powder (SMP) 

prices are likely to improve and leading to the 

liquidation of stocks in FY22. 

Raw milk procurement prices, which were sub-

dued in FY21 due to weak demand, have in-

creased in the current fiscal supported by a re-

covery in demand. 

Nevertheless, the higher procurement costs are 

not compensated by an equivalent increase in 

selling prices, which coupled with elevated fuel 

costs will result in contraction of 150 bps mar-

gins for dairy players in FY22,” she added. 

Icra report further stated that growth over the 

medium term would continue to be driven by 
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demand from stable liquid milk consumption 

growth and steady recovery in institutional de-

mand for the VADPs segment (especially from 

HoReCa segment). 

Most industry players continue to maintain high 

SMP inventory levels as the procurement re-

mained high in H1 FY22, the report said. This 

along with the soft SMP prices is expected to re-

sult in additional working capital debt require-

ments, though inventory levels are expected to 

decline from FY23 onwards as demand-supply 

dynamics normalise, it added. 

The rating agency also expects private players 

to continue their capital expenditure on the 

VADPs segment, given its better margins. 

Further, the industry will remain supported by 

the government’s continued support and fa-

vourable cost of funds leading to growing pro-

cessing capabilities. 

Despite moderation in margins and increase in 

long-term debt (to fund the capex) and working 

capital debt (mainly due to SMP stocks), cover-

age indicators for integrated players are ex-

pected to be comfortable, it said. 

However, the financial risk profiles of pure-play 

ice-cream manufacturers are expected to be 

under pressure in the near term given the slow 

pace of recovery, it added. 

 

 

CBI is ready to take over Metro dairy investment case in Kolkata 
NOV 10, 2021 

https://dairynews7x7.com/cbi-is-ready-to-take-over-metro-dairy-investment-case-in-kolkata/ 

 
he Central Bureau of Investigation (CBI) 

on Tuesday said it is ready to take over 

the probe of the Metro Dairy case pro-

vided the agency gets the permission of the Cal-

cutta High Court. 

CBI counsel Anirban Mitra informed the division 

bench of Chief justice Prakash Srivastava and 

Justice Indraprasanna Mukhopadhyay, that 

both CBI and Enforcement Directorate (ED) are 

ready to take up the investigation of the Metro 

Dairy case and hence they do not want to pre-

sent an affidavit opposing the version of the pe-

titioner, Adhir Ranjan Chowdhury. 

Chowdhury had filed a petition at the Kolkata 

High Court in 2016 alleging a lack of transpar-

ency in the sale of Metro Dairy and demanded a 

CBI probe in the matter. 

He alleged that 47 per cent of the shares of 

Metro Dairy were silently sold to Keventer 

Group owned by the Jalans at a paltry price of 

just Rs 45 crore. In due course, Keventer Group 

sold 15 per cent of these shares to a Singapore- 

based company at Rs 135 crore. 

Chowdhury alleged that there was no transpar-

ency in the share selling process as it was sold 

just after a website notification. He alleged that 

the state government lost at least Rs 500 

through such unethical sale proceeds. 
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Ananda and Mother Dairy are value for money brands in dairy whiteners 
NOV 10, 2021 
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here has been a surge in the consump-

tion of dairy whiteners these days. 

Those who use them in coffee and tea 

find it dissolves easily and gives their tea a very 

great whitening ability. We have a good number 

of dairy whitener brands available in the market 

which gets sold on different claims. Be it an eas-

ily dissolvable quality promise, taste, colour or 

something else. Now the question is if a particu-

lar brand contains all ingredients right. The be-

low report comes with the best dairy whitener 

brand information, tested parameters details 

and relevant test results, so that you choose the 

best.—-Consumer Voice Report 

Voice Society, Based in New Delhi, the organisa-

tion has championed consumer education in 

the country since 1983. Over the years, VOICE 

has been representing consumers and protect-

ing their interests with policy-makers, the judici-

ary and statutory regulatory bodies. 

In the recently conducted study Dairy Whiten-

ers under High Fat and medium Fat categories 

were tested and analysed. The testing primarily 

followed FSS regulations and IS: 12299. Eight 

popular dairy whitener brands were selected 

for comparative testing as per the finalised test 

program. 

As per the study conducted, Ananda secured 

top position in the High Fat category and 

Mother Dairy topped in the Medium Fat Cate-

gory.Nestle has been liked the most in sensory. 

Product Ratings 

 
Key Findings 

 

• Ananda and Mother Dairy are value for 

money brands respectively in high fat and me-

dium fat categories. 

• Five out of eight brands did not meet FSSAI’s 

milk protein standards as they have been found 

with lower than 

minimum requirement. Highest Protein has 

been found in Ananda followed by Amulya and 

Mother Dairy. 

• Milk Fat has been found highest in Amulya 

and Nova in respective categories. 

• Nestle has been liked most in sensory tests 

followed by Mother Dairy and Signutra. 

• Milk Solid Fat has been found highest in 

Ananda in high fat category and Nestle in me-

dium fat category. 

• Amulya is only ISI marked. 

• All the brands contained added sugar (as su-

crose) in the range of 15.20- 18.8 per cent. It 

has been found lowest 

in Nestle and highest in Nova. 

• All the brands have been found microbiologi-

cally safe for consumption. 
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Milk protein 

Protein is an essential nutrient and inherently 

found in milk and milk products. It plays an im-

portant role in cellular maintenance, growth 

and functioning of the human body. Milk pro-

tein shall be minimum 34 per cent as per the 

FSS 

regulations. Milk protein (in solid not fat) was 

found highest in Ananda and lowest in Verka in 

the High Fat category. In the medium fat cate-

gory it was highest in Mother Dairy and lowest 

in Signutra. The Brands Signutra, Nova, Nestle, 

Verka and Anik did not match the FSSR require-

ment of minimum 34 per cent by mass. 

About Consumer Voice 

From 1991 onwards, VOICE has been spear-

heading an independent and non-partisan pro-

gramme on “comparative testing of products” 

with the technical support of Stiftung 

Warentest of Germany. Its activities have been 

supported by the government of India’s Minis-

try of Consumer Affairs besides other ministries 

and departments. VOICE provides independent 

and unbiased reviews of food products, con-

sumer durables, financial and banking services 

and much more. It also runs a legal help-desk 

for consumers. 

 

 

 

Odisha CM Patnaik Inaugurates Mega Dairy Plant in Cuttack 
NOVEMBER 10, 2021, 15:15 IST 

https://www.news18.com/news/india/odisha-cm-patnaik-inaugurates-mega-dairy-plant-in-cuttack-4426370.html 

disha Chief Minister Naveen Patnaik on 

Wednesday inaugurated the auto-

mated milk processing plant being set 

up by Odisha State Cooperative Milk Producers 

Federation (OMFED) at Arilo-Govindpur in Cut-

tack district. 

Being set up on a turnkey basis with an invest-

ment of Rs 244.24 crore, the work of the plant 

has been awarded to the National Dairy Devel-

opment Board (NDDB). It commenced construc-

tion of the plant in November 2018. 

OMFED customers could get good quality milk 

and its byproducts through the establishment of 

the plant. Besides, the dairy farmers will be able 

to get a fair price for their milk. The government 

has provided 51 acres of land, including 18.7 

acres at Arilo and 32.3 acres at Govindpur to 

OMFED for the plant. 

With a capacity of five lakh litres per day, the 

plant will daily produce 2 lakh litre milk, 30,000 

litres of curd, 10,000 litres buttermilk, 5,000 li-

tres of lassi, three tonnes of butter, eight 

tonnes of clarified butter, three tonnes of 

cheese, 5,000 litres flavoured milk and 20,000 

tonnes milk powder. 
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Milk production to increase as consumption picks up 
November 10, 2021 2:00 AM 

https://www.financialexpress.com/market/commodities/milk-production-to-increase-as-consumption-picks-

up/2365944/ 

 
he Indian dairy industry is expected to 

grow by 9-11% in the current fiscal year. 

However, higher procurement prices 

and operating costs are likely to impact profit 

margins. 

In its report on the Indian Dairy Sector, ratings 

agency Icra has said domestic milk production is 

estimated to increase by 5-6% in FY2022, sup-

ported by a normal monsoon and early onset of 

the flush season in some regions. “Post the 

moderate impact of pandemic, the industry has 

witnessed steady recovery in consumption 

across end-segments. This has been further 

aided by improving pace of vaccination, fall in 

fresh Covid-19 cases, revival in economic activi-

ties and demand from institutional and HoReCa 

segments, which too has recovered sharply,” 

says the report. 

Liquid milk sales continue to be supported by 

inelastic nature of demand while increasing 

consumption of value-added dairy products 

(VADP)s like ghee, butter, curd, cheese etc., 

support the overall dairy sales, the report 

states. “With stable milk procurement and 

lower demand amidst pandemic during FY2021, 

industry players have converted excess liquid 

milk to skimmed milk powder (SMP) thus result-

ing in elevated inventory levels and subdued 

SMP prices. The same is expected to be liqui-

dated in the current year supported by revival 

in demand,” the agency said. 

Icra expects industry-wide demand to grow by 

9-11% in FY2022 and maintains stable outlook 

over long-term. Revival in economic activities, 

increasing per capita consumption of milk and 

milk products, changing dietary preferences due 

to rising urbanisation and continued govern-

ment support to the dairy industry shall drive 

demand, the agency observed. 

Sheetal Sharad, vice-president and sector head, 

Icra, said, “Demand recovery was stunted by re-

surgence in Covid-19 cases in Q1 FY2022, and 

the impact was severe in institutional segments. 

However, there has been a healthy revival in 

demand in recent months with sharp fall in 

fresh Covid cases and resumption in business 

activities.” 

According to her, the organised dairy segment, 

which accounts for 26-30% of industry (by 

value), has seen faster growth compared to un-

organised segment and the agency expects the 

trend to continue. Growth in liquid milk seg-

ment, which accounts for over half of the indus-

try, shall remain stable (6-7% in FY2022) while 

majority of VADP categories is estimated to 

grow by 13-15%, she said. However, demand re-

covery of a few VADP categories such as frozen 

yogurt, ice-cream etc., shall be slow with con-

sumer’s aversion for cold dairy products post 

pandemic, she pointed out. 

“With expected recovery in demand during fes-

tive season, SMP prices are likely to improve, 

leading to liquidation of stocks in FY2022. Raw 

milk procurement prices, which were subdued 

in FY2021 due to weak demand, have increased 

in the current fiscal supported by recovery in 

demand,” Sharad said. “Nevertheless, the 

higher procurement costs are not compensated 
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by equivalent increase in selling prices, which 

coupled with elevated fuel costs shall result in 

contraction of 150 bps margins for dairy players 

in FY2022,” she said. 

Icra notes that growth over the medium term 

would continue to be driven by demand from 

stable liquid milk consumption growth and 

steady recovery in institutional demand for 

VADPs segment (especially from HoReCa seg-

ment). Most industry players will continue to 

maintain high SMP inventory levels as the pro-

curement remained high in H1 FY2022. This 

along with the soft SMP prices is expected to re-

sult in additional working capital debt require-

ments, though inventory levels are expected to 

decline from FY2023 onwards as demand-sup-

ply dynamics normalise, the agency noted. The 

ratings agency also expects private players to 

continue their capital expenditure on VADPs 

segment, given its better margins. 

 

 

 

Karnataka Milk Federation to stop milk supply to Anganwadis in AP 
NOV 9, 2021 
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he Karnataka Milk Federation (KMF) has 

expressed its inability to supply milk to 

Anganwadis in Andhra Pradesh unless 

the latter immediately cleared the Rs 130 crore 

payment due and also increased the price by Rs 

5 a litre. The milk supply from Karnataka, if 

stalled, could deprive over 20 lakh children un-

der the age of six of nutritious food as part of 

the Sampoorna Poshana scheme. 

The AP government has been procuring 110 

lakh litres of ultra-high temperature milk every 

month from KMF under the brand Nandini. 

For the past four months, however, the state 

government did not make any payment to KMF, 

the outstanding amount now touching Rs 130 

crore, even as a row broke out over the revision 

of milk price, official sources here told PTI. 

The KMF, under an agreement with the AP gov-

ernment signed in June 2020, had been charg-

ing Rs 5 per litre “less than the actual cost” 

since the Sampoorna Poshana scheme is a “no-

ble social cause.” 

In February this year, the KMF sought an in-

crease in the milk price by Rs 5 a litre in view of 

the increase in procurement price, hike in diesel 

price, corrugated boxes and other raw materi-

als. 

The AP government, however, requested that 

the old price be continued till May 2021 against 

advance payment. 

“Though we did not agree to AP’s proposal, we 

continued supplying milk at older price on the 

oral assurance of AP Dairy Development Coop-

erative Federation (to enhance the rate) as it 

was a noble social cause. Despite a number of 

letters and meetings, the milk supply price has 

not been revised,” KMF Managing Director B C 

Sateesh said in a letter to Praveen Prakash , 

Principal Secretary to the AP Chief Minister. 

Sateesh said the Karnataka milk unions have 

been incurring heavy losses due to higher input 

costs, coupled with the hike in fuel prices, 

which severely dent their working capital and 

profitability. 

“The milk unions have informed us that they 

will not be able to supply milk at the existing 

price. Also, delayed payment (from AP govern-

ment) is leading to irregular payment to the 

milk producers,” the KMF Managing Director 

pointed out. 
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He said dairy farmers in Karnataka were going 

through a lot of hardship and the milk unions in-

formed (the KMF) that they would not be able 

to supply milk to AP Anganwadis unless there 

was an upward revision in price by Rs 5 a litre. 

Sateesh wanted the AP government to immedi-

ately clear the Rs 130 crore due and another Rs 

2.33 crore to the milk unions directly. 

Official sources here said the KMF MD had pre-

viously written many letters to Women and 

Child Development Principal Secretary A R Anu-

radha on the issue but to no avail. 

“We have raised the bills and submitted them 

to the Finance Department. But the payments 

are not cleared for long, though tokens have 

been issued from the Comprehensive Financial 

Management System,” the official sources said. 

Officials fear that if the payments get delayed 

further, the milk supplies from Karnataka could 

stop. 

 

 

Fresh scoop! How ice-cream makes it all the way to you 
NOV 9, 2021 
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very 12 months throughout Onam, my 

household would go to the fantastically 

embellished Kanakakkunnu Palace in 

Thiruvananthapuram. We would stroll round to 

see the colourful streets and the palace flooring 

embellished with atthapookalam or rangoli 

flower patterns. 

On the way in which again, my two siblings and 

I’d at all times wish to cease at one of many ice-

cream distributors lining the streets. My dad, 

making an attempt his greatest to remain inside 

funds, gave us a easy alternative: choose an ice-

cream every or take an autorickshaw house. 

Our house was a 30-minute stroll away, never-

theless it didn’t matter; we at all times picked 

the ice-cream. 

History is crammed with tales of people that 

went the additional mile to get ice-cream. In 

historical Mesopotamia, slave runners have 

been despatched to gather snow from moun-

taintops to be added to flavoured drinks at 

royal celebrations. Stories inform of the Roman 

emperor Nero (37 – 68 CE) sending slaves to 

fetch ice and snow from the mountains, to be 

served with honey and fruit pulp. The Ain-i-Ak-

bari, a 16th-century account of Mughal em-

peror Akbar’s rule written by historian Abul 

Fazl, devotes a number of pages to meticulously 

detailing how snow and ice have been pur-

chased from the Himalayas on boats, in car-

riages and on foot. The valuable cargo travelled 

as a lot as 500 miles in order that palaces may 

make an early model of an ice-cream India 

nonetheless loves: the kulfi. 

For most of historical past, ice-cream was made 

for and loved completely by royals and the elite. 

It was not till the 19th century, with the inven-

tion of business refrigeration by Carl von Linde, 

that ice-cream slowly started to make its tech-

nique to the frequent man. 

Making it’s nonetheless a difficult course of. To 

find yourself mushy and creamy, the ice crystals 

in an ice-cream must be 10 to 20 micrometres 

in dimension. Crystals bigger than 50 microme-

tres will really feel grainy within the mouth. 

During manufacturing, ice-cream producers 

freeze the bottom rapidly, whereas consistently 
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stirring to stop massive ice crystals from form-

ing. Once the ice-cream is made, the subse-

quent fear is sustaining its high quality through-

out storage, guaranteeing that the ice crystals 

don’t develop and that the creamy texture 

stays. This is why mass-manufactured ice-

creams typically include stabilisers and emulsifi-

ers, apart from the fundamentals of milk, 

cream, sugar and flavourings. 

Emulsifiers can come from a pure supply remi-

niscent of egg yolk or buttermilk, or they are of-

ten chemically extracted like mono and diglyc-

erides, lecithin, polysorbate 80 and others. 

Whatever the supply, these emulsifiers are used 

to stop fats globules within the ice-cream from 

coalescing and rising to the highest over time. 

Emulsifiers coat the fats globules and hold the 

fats and whipped air well-distributed by the ice-

cream. 

Stabilisers reminiscent of guar gum, locust bean 

gum and sodium carboxymethylcellulose are 

sometimes added to extend viscosity and stop 

ice crystals from turning into bigger throughout 

temperature fluctuations. Most of those gums 

are derived from crops. 

For those that want to keep away from the sta-

bilisers — ice-cream connoisseurs aren’t follow-

ers of the marginally chewy texture it creates; 

different customers fear about what’s in a stabi-

liser — there are premium variants that come 

with out, although they do have virtually double 

the butterfat content material (16% to 20% as 

an alternative of the common 10%). 

For those that want to keep away from the 

sugar, there are sugar-free ice-creams too, how-

ever they’re not as creamy. Sugar lowers the 

freezing level of a combination. In ice-cream, 

this helps hold components of the ice-cream 

within the liquid section at freezer tempera-

tures, making it simpler to scoop and smoother 

on the tongue. 

Some producers change butterfat with non-

dairy fat, both to chop prices or to attraction to 

vegans. These merchandise are tagged “frozen 

desserts”, not ice-creams, underneath the 

norms of the Food Safety and Standards Au-

thority of India. Coconut milk and cashew 

cream frozen desserts could be fairly good; 

these made utilizing low cost refined vegetable 

oils are usually not, so learn the labels rigor-

ously. 

Whatever your most popular selection, no mat-

ter your favorite flavour, as you tuck in simply 

be grateful we now not reside in a time when 

solely the royals bought a scoop. 

 

 

One health approach will create safe human-animal interactions 
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n 3 November, India celebrated the In-

ternational One Health Day, which 

aims to drive awareness around the 

shared health threats at the human-animal-en-

vironment interface. The idea becomes espe-

cially important after the covid pandemic. 

The department of animal husbandry and dairy-

ing (DAHD) is engaging with various other de-

partments to tackle the rising threat of zoonotic 

diseases that transmit from animals to humans. 

Atul Chaturvedi, secretary, department of ani-

mal husbandry and dairying, spoke 

to Mint about the One Health approach. Edited 

excerpts from an interview O 
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What is the importance of the One Health ap-

proach in India? 

Post-pandemic India must take a holistic ap-

proach towards health. With increased connec-

tion between animals and humans, we face 

threats of zoonotic disease outbreaks that can 

have a devastating impact on the society and 

economy. The One Health approach will be key 

in addressing human-animal interactions and 

their impacts. The One Health implementation 

is still at a nascent stage in India and needs ef-

forts from all stakeholders to strengthen its 

framework. 

How do you think the One Health approach is 

important with regard to mitigating future pan-

demics? 

The covid-19 pandemic has showcased the dev-

astating impacts that a disease outbreak can 

have on human life and has raised awareness 

about and accelerated the implementation of 

One Health in India and globally. 

The One Health approach has been recognized 

and is being implemented to achieve human 

well-being and for the development of social 

and environmental ecosystems. 

The One Health framework will help in predic-

tion, early detection, prevention, tracking and 

control of public health challenges and emer-

gencies and mitigate endemic zoonotic infec-

tions and outbreaks. 

How is your department implementing the One 

Health framework in India? 

The One Health framework is being imple-

mented with a multi-stakeholder approach, 

bringing together stakeholders from the public 

as well as the private sector. The Government 

of India is committed to focusing its resources 

on improving the health and security of live-

stock and people. This will be achieved by build-

ing and strengthening India’s One Health sys-

tem, including animal and human disease sur-

veillance; workforce development; improved la-

boratory infrastructure; rapid outbreak detec-

tion, reporting and response; biosecurity in ani-

mal production systems, and by building human 

capital and community awareness. 

The recent announcement by Prime Minister 

Narendra Modi about the establishment of a 

National Institution for One Health as part of 

the PM Ayushman scheme is a step forward in 

accelerating our efforts.

 

 

Mother Dairy to expand products, touchpoints: MD 
NOVEMBER 9, 2021 
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ew Delhi, Nov 9 (SocialNews.XYZ) F&B 

major Mother Dairy plans to consoli-

date its market share via new launches 

as well as more touchpoints. 

Consequently, the company is optimistic of a ro-

bust growth this fiscal on the back of a healthy 

demand environment. 

In a conversation with IANS, Mother Dairy Fruit 

& Vegetable's Managing Director Manish 

Bandlish elaborated: "We have experienced se-

quential as well as yearly growth this year as 

the demand grew both ways." 
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"Majority of our businesses including milk, 

value-added milk products, Dhara edible oils 

and Safal's frozen portfolio collectively contrib-

uted to this growth, helping us achieve over 20 

per cent growth in October 2021 vs. the same 

month last year." 

Besides, Bandlish credited e-commerce plat-

form to have give an additional push to the 

growth momentum. 

"The categories that we operate in saw a lim-

ited impact during the first wave last year and 

we sailed through as we are one of the key sup-

pliers of essential commodities. Given the se-

verity of the second wave this year, the impact 

was also on the business side in some of the 

categories such as 'Ice Creams'." 

"However, the revival has been remarkable de-

spite the decline in panic buying unlike last 

year." 

In fact, he cited record sales of ice creams in 

July when the lockdown was eased. 

"So far, this year saw consistent supplies as var-

ied channels such as e-commerce continued 

big-time." 

Furthermore, Bandlish referred to the festive 

season 2021 as a major growth driver as several 

categories such as butter, cheese, ghee, sweets, 

milk and edible oils have outperformed on a 

year-on-year basis. 

"Even the production levels for various catego-

ries have reached pre-Covid levels, some pass-

ing the threshold barring a few categories. 

Overall, we are hoping to have a good year." 

About the company's plan to set-up around 700 

touchpoints in Delhi by FY23, he said these will 

be in the form of kiosks and franchise shops. 

At present, Mother Dairy is one of the largest 

retailers of milk and milk products in the NCT of 

Delhi. 

"With the addition of planned touchpoints, we 

will further cover the length and breadth of this 

region with a collective count of over 2,500 ex-

clusive Mother Dairy consumer touchpoints." 

On new launches, Bandlish pointed out that the 

consumption trend which began to change last 

year is still persistent, "with in-home consump-

tion and preference for packaged foods going 

strong". 

"Overall, the consumer pack segment across 

categories have grown multifold, whereas the 

institutional segment is still catching up." 

"With focus towards convenience and nutri-

tional offerings, we will continue to launch new 

products going ahead." 

Last year, the company introduced health en-

hancing beverage 'Haldi Milk'. 

It further strengthened its portfolio of nutri-

tional offerings with the launch of probiotic yo-

ghurts. 

 

 

 

 

 

 

 

 

 

 

 

 

 



Dairy industry in India to grow by 9-11% in FY22, says report 
November 9, 2021 
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he dairy industry is expected to grow by 

9-11 per cent in 2021-22, driven by a re-

vival in economic activities, increasing 

per capita consumption of milk and milk prod-

ucts, changing dietary preferences due to rising 

urbanisation, according to a report. 

The industry-wide demand to grow by 9-11 per 

cent in the financial year 2021-22, Icra said in a 

report maintaining a stable outlook for the diary 

industry over the long term. 

Revival in economic activities, increasing per 

capita consumption of milk and milk products, 

changing dietary preferences due to rising ur-

banisation, and continued government support 

to the dairy industry will drive demand, it 

added. 

Domestic milk production is estimated to in-

crease by 5-6 per cent in the financial year 

2021-22, supported by a normal monsoon and 

early onset of the flush season in some regions, 

the report said. 

Post the moderate impact of the pandemic, the 

industry witnessed a steady recovery in con-

sumption across end segments, it added. 

Demand recovery was stunted by the resur-

gence in Covid-19 cases in the first quarter 

FY22, and the impact was severe in institutional 

segments. However, there has been a healthy 

revival in demand in recent months with a 

sharp fall in fresh Covid cases and resumption in 

business activities. Organised dairy segment, 

which accounts for 26-30 per cent of industry 

(by value) has seen faster growth compared to 

unorganised segment and we expect the trend 

to continue," Icra Vice President and Sector 

Head Sheetal Sharad said. 

She said that growth in the liquid milk segment, 

which accounts for over half of the dairy indus-

try, is likely to remain stable (6-7 per cent in 

FY22), while the majority of value added dairy 

products (VADP) categories are estimated to 

grow by 13-15 per cent. However, demand re-

covery of a few VADP categories such as frozen 

yogurt, ice-cream among others, will be slow 

with consumers' aversion for cold dairy prod-

ucts post-pandemic, she noted. 

"With the expected recovery in demand during 

the festive season, skimmed milk powder (SMP) 

prices are likely to improve and leading to the 

liquidation of stocks in FY22. Raw milk procure-

ment prices, which were subdued in FY21 due 

to weak demand, have increased in the current 

fiscal supported by a recovery in demand. Nev-

ertheless, the higher procurement costs are not 

compensated by an equivalent increase in sell-

ing prices, which coupled with elevated fuel 

costs will result in contraction of 150 bps mar-

gins for dairy players in FY22, she added. Icra re-

port further stated that growth over the me-

dium term would continue to be driven by de-

mand from stable liquid milk consumption 

growth and steady recovery in institutional de-

mand for the VADPs segment (especially from 

HoReCa segment). 

Most industry players continue to maintain high 

SMP inventory levels as the procurement re-

mained high in H1 FY22, the report said. 
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This along with the soft SMP prices is expected 

to result in additional working capital debt re-

quirements, though inventory levels are ex-

pected to decline from FY23 onwards as de-

mand-supply dynamics normalise, it added. 

The rating agency also expects private players 

to continue their capital expenditure on the 

VADPs segment, given its better margins. 

Further, the industry will remain supported by 

the government's continued support and fa-

vourable cost of funds leading to growing pro-

cessing capabilities. Despite moderation in mar-

gins and increase in long-term debt (to fund the 

capex) and working capital debt (mainly due to 

SMP stocks), coverage indicators for integrated 

players are expected to be comfortable, it said. 

However, the financial risk profiles of pure-play 

ice-cream manufacturers are expected to be 

under pressure in the near term given the slow 

pace of recovery, it added. 

 

 

India’s large dairies taking notice of Plant based alternatives to milk 
NOV 8, 2021 
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ountry’s Big Dairy Companies such 

as Amul, Mother Dairy , and other na-

tional and local milk co-operative 

brands that dominate India’s dairy sector has 

taken notice of the rising popularity, if not suc-

cess, of soy, oat, and other alternatives to milk.  

As per The Economic Times report, India’s mar-

ket for plant-based milk and meat replacements 

is quite tiny, with estimates ranging from Rs 200 

to Rs 300 crore for the milk alternatives busi-

ness. Dairy companies, who control a market 

worth Rs 1.5 lakh crore, are worried because 

they feel plant-based milk is inferior to dairy.  

“If you manufacture plant-based items, make 

sure you label them as synthetic with some nat-

ural components, artificial colour, and flavour. ” 

Taste, nutrition, and affordability are the three 

reasons you eat food. None of these criteria are 

satisfied by these items. They aren’t made from 

natural ingredients. They’re nutritionally defi-

cient (to milk protein). They’re not made from 

plants; they’re made from chemicals. The man-

aging director of the Gujarat Cooperative Milk 

Marketing Federation, RS Sodhi, owner of the 

Amul brand, was reported in the publication as 

saying, “They are artificial.”  

Young people are growing increasingly inter-

ested in becoming vegans as more celebrities 

become vegans for ethical or health reasons. 

However, in a nation like India, where a large 

portion of the population lives in poverty, find-

ing inexpensive dairy replacements is not an op-

tion for everyone. Amul was also requested by 

People for the Ethical Treatment of Animals 

(PETA) India to decide whether or not to pro-

duce Vegan milk. PETA wrote to Sodhi, claiming 

that the burgeoning vegan food and milk indus-

try should help the dairy cooperative organisa-

tion.  

“Did you realise that most dairy producers are 

landless? Your designs have the potential to 

obliterate their only source of income. Mind 

you, milk is a simple and constantly accessible 

source of nutrients in our beliefs, customs, 

taste, and eating habits,” Sodhi remarked.  

Amul apparently produced an ad in March that 

claimed to debunk the idea that the dairy sector 

is harmful to animals. The dispute has now 

reached the courts, with the Delhi High Court 

shielding five firms that offer plant-based milk 

products from any coercive measures for using 

“dairy words” in their marketing.  

C 

https://dairynews7x7.com/indias-large-dairies-taking-notice-of-plant-based-alternatives-to-milk/


In September, the food safety regulator FSSAI 

released proposed rules for classifying plant-

based meals and other vegan options, as well as 

a logo for “simple identification and differentia-

tion from non-vegan goods to empower con-

sumers to make educated food choices.”  

 

 

 

Dairytech startup Stellapps completes first close of pre-Series C round 
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ndia’s leading dairy-tech startup Stellapps 

was founded in 2011 by five technology in-

dustry veterans who believed that IoT could 

transform rural India. Its award-winning smart-

Moo technology solutions enhance productiv-

ity, milk quality, and enable traceability. By ena-

bling ecosystem partnerships through its online 

platform, Stellapps empowers farmers by 

providing access to financial services, quality 

nutrition, and timely veterinary care. Stellapps’ 

mooPay FinTech arm facilitates the financial in-

clusion of smallholder farmers by providing ac-

cess to digital payments, banking, savings, cash 

withdrawal, credit, and insurance. 

Recently, Stellapps announced it has completed 

the first close towards its pre-series C round 

from various investors. The total size of the 

round will be $18 million. Led by global animal 

nutrition and aquaculture company, Nutreco, 

the fundraising round saw participation from 

existing investors including Qualcomm Ven-

tures, Celesta Capital, and ABB Technology Ven-

tures. Stellapps plans to employ the funds to 

rapidly scale its traceability network and extend 

its digital footprint across India. 

The Indian market for dairy sector accounts for 

about 6.5% of India GDP, a market worth about 

$225 billion. India is the largest milk producer in 

the world and contributes to 22% of global milk 

production. Stellapps’ technology will ensure 

that farmers gain access to its services like farm 

improvement, cattle nutrition, credit, and insur-

ance, to deliver assured quality across the dairy 

supply chain. 

“Our vision is to unlock unprecedented value 

across the dairy supply chain for all stakehold-

ers, especially smallholder farmers,” said Ran-

jith Mukundan, CEO of Stellapps. “We are on a 

mission to shift the Indian smallholder farmers 

into the agripreneur orbit by enhancing produc-

tivity, improving quality, and enabling traceabil-

ity through our smartMoo solutions. The sup-

port of our investors allows us to actualise our 

vision to enhance farmer income and profitabil-

ity through a combination of our technology so-

lutions, farm inputs, and market linkages.” 
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Hatsun doesn’t pay minimum wages and forces employees to resign 
NOV 8, 2021 
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ith a massive turnover of Rs 5,500 

crore at the end of the 2021 fiscal, 

Hatsun Agro Products (HAP), the 

country’s largest private dairy products com-

pany, reported a massive 25% increase in net 

profit for the second quarter as against the 

same period in the previous year. 

Around the time the company planned an addi-

tional Rs 450 crore investment to expand its 

manufacturer and distribution, a business biog-

raphy titled Broke to Breakthrough was pub-

lished in September, documenting HAP founder 

RG Chandramogan’s success story. He started 

off as a small-time ice cream seller and went on 

to build a business empire spanning five dec-

ades. 

Amid the celebration of the founder’s success 

story and the massive investment, HAP’s 10,000 

permanent and 22,000 contractual employees 

in Tamil Nadu alone have little to celebrate. 

They complain of forced resignations and trans-

fers, underpayment and overwork, and inhu-

man treatment by superiors. Frustrated and an-

gry, the employees of the Kolasanahalli plant, in 

Dharmapuri city, formed a trade union a few 

months ago to protest the ‘inhuman treatment’ 

and other problems.  

SOURCE OF PROFIT 

Hatsun’s products, like Arun Icecreams, Arokya 

Milk, Hatsun Curd and Ibaco Ice creams, are 

household names in the southern states and 

Maharashtra, making Chandramogan one of the 

top five richest men in Tamil Nadu. 

Nagaraj, leader, Centre for Indian Trade Union 

(CITU), Tamil Nadu, gave four reasons for the 

massive profits. “The company procures milk 

from farmers for Rs 23 per litre but sells it at Rs 

63.” Hatsun procures milk from 45 lakh farmers 

in 500 filling centres in the state. “Second, Hat-

sun pays less than Rs 12,000 minimum wage to 

a worker as against his due of Rs 19,000,” he 

told Newsclick. 

Third, the company is “flouting environmental 

norms and polluting the neighbourhood”, Naga-

raj alleged. Lastly, “the company gets a subsidy 

for establishing plants in remote regions, 

thereby providing employment to people. But 

the subsidy goes into its profits. The locals don’t 

gain much from the company”, he added. 

FORCED RESIGNATIONS 

Kolasanahalli, in north Tamil Nadu, houses the 

largest Hatsun dairy plant in the country with a 

daily capacity of holding 15 lakh litres of milk 

and processing more than 8 lakh litres. 

“It has been 12 years since the factory was set 

up in Dharmapuri, but not even one worker has 

remained with the company during this period. 

Workers are recruited in the 20-22 age group 

and are forced to resign by the time they turn 

30. If they don’t resign, they are transferred to 

other states,” Nagaraj alleged. 

Though there are laws to safeguard the work-

ers, the company has found ways to bypass the 

law. Karthik Raja, a union leader in the plant, 

told Newsclick, “The company ensures that no 

employee works for more than six to seven 

years. If they want us to leave, they turn off the 

biometric punching attendance system, making 

us wait at the entrance and beg for the gate to 

be opened. Most workers bear with it for two 

to three days but ultimately resign unable to 

bear the humiliation. They resign in the hope of, 

at least, getting a gratuity of around Rs 8,000, 
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collected from the monthly salary deduction of 

Rs 200.” 

POOR PAY, EXPLOITATION, HUMILIATION 

According to Raja, “The company ensures that 

we aren’t paid more than Rs 12,000. If we are 

kicked out, it can hire two people for the same 

salary.” On record, the company pays Rs 19,000 

to every employee, “but what we get in hand is 

only Rs 11,500. If we question them, they say 

they will pay the remaining amount as Diwali 

bonus”, he alleged. 

This condition of contractual workers is worse. 

“On paper, every worker receives Rs 15,000 per 

month but the actual amount is only Rs 6,000. 

Around 200-250 women work for this amount.” 

They are not dismissed like the permanent em-

ployees, but their contracts are changed to en-

sure that their salaries remain below Rs 8,000. 

Hatsun workers at the plant alleged that they 

don’t get sufficient time to have lunch and are 

also asked to report on off-days. “We get half-

an-hour for lunch. It takes 15 minutes to reach 

the canteen, which is 300 metres away. You can 

imagine the time we get to eat,” Raja said. “We 

are like schoolchildren, worried that the super-

visor is watching us. We are living in a vulnera-

ble situation.” 

FORMATION OF TRADE UNION 

Within a week of the formation of the CITU 

trade union, four workers instrumental in form-

ing the union were transferred to plants in An-

dhra Pradesh and Maharashtra on September 1. 

When the trade union approached the labour 

department, the company transferred another 

five workers on October 21 though the status 

quo should have been maintained after the dis-

pute was raised. 

Angered by the flouting of government norms 

by the company, 96 permanent and 48 contract 

labourers announced a spontaneous strike. 

“The police arrested them saying they cannot 

protest because of being engaged in essential 

services. But they have the right to protest. 

Therefore, we staged a protest condemning the 

police,” said Nagaraj. All the contractual work-

ers on strike were sacked and the permanent 

ones were transferred. 

It has been 41 days since the protest started 

with the workers continuing their struggle and 

waiting to get back to work. “We are all edu-

cated but work with the Hatsun plant so that 

we can stay with our families. The other closest 

industrial area is Hosur, which is 1.5 hours 

away,” said Raja. 

“We don’t know why 100 policemen arrive even 

for a small issue. Even the labour officer does 

not speak to us properly. It appears that the of-

ficials are under pressure from the top. The col-

lector is trying to convince us to accept the 

transfers. Except extending token solidarity, no 

DMK or AIADMK leader has directly supported 

us,” Raja added. 

NewsClick contacted the Hatsun management 

to get a comment, but there hasn’t been any re-

sponse. The report will be updated as and when 

Hatsun’s response is received. 

 

 

 

 

 

 

 

 

 

 

 



Milk can be sold in any size of packaging from April 2022-Metrology dept 
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n its bid to empower consumers to make in-

formed decisions before buying any pack-

aged item, the government will implement 

new packaging norms from next April. The man-

ufacturers will have to make additional declara-

tions to MRP by mentioning the price of the 

commodity per unit — per kg or litre for items 

weighing more than a kg or litre; and per gram 

or millilitre (ml) for items of less than one kg or 

a litre. 

There will be similar norms for items that can 

be measured in metres and centimetres. 

The amended Legal Metrology (Packaged Com-

modities) Rules also removes the “specified 

quantities” norms for packaging for 19 types of 

items including milk, tea, biscuits, edible oil, 

atta, soft drink and drinking water, baby food, 

pulses and cereals, cement bag, bread and de-

tergents. So, there will be no such government 

mandated specifications on quantities and with 

this the manufacturers will have full freedom to 

decide the quantities of all packaged items they 

sell in the market. 

Another major change is mandatory declaration 

of “month and year of manufacture” on im-

ported packaged items instead of the current 

regime where the importer or seller has the op-

tion of mentioning either month and date of im-

port or pre-packing. “The quality of any product 

is linked to the manufacturing date,” said a con-

sumer affairs ministry official. 

The consumer affairs ministry has notified the 

changes in the rules. 

On the first of the two major amendments with 

regard to quantity and unit price, the official 

said changes have been made simultaneously to 

provide more options to consumers and also for 

ease of business for the manufacturers of such 

items as well. 

“Once packaged items are made available in all 

quantities, consumers can choose what meets 

their requirements and they won’t be com-

pelled to buy bigger quantities. Similarly, manu-

facturers can also bring more options. But to 

ensure consumers rights are protected, the pro-

vision has been made to declare prices in units 

such as kg, gram, litre, millilitre, metre and cen-

timetre. That brings parity while doing any com-

parison,” the official added. 

Once the prices are displayed in uniform units, 

it will be much easier for consumers to com-

pare, different options or brands of the same 

product. 

 

 

India's Big Dairy Firms Take Notice of Soy, Oat and Other Milk Substitutes 
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tutes/ 

ountry's Big Dairy Companies such 

as Amul, Mother Dairy, and other na-

tional and local milk co-operative 

brands that dominate India's dairy sector has 

taken notice of the rising popularity, if not suc-

cess, of soy, oat, and other alternatives to milk.  

As per The Economic Times report, India's mar-

ket for plant-based milk and meat replacements 
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is quite tiny, with estimates ranging from Rs 200 

to Rs 300 crore for the milk alternatives busi-

ness. Dairy companies, who control a market 

worth Rs 1.5 lakh crore, are worried because 

they feel plant-based milk is inferior to dairy.  

"If you manufacture plant-based items, make 

sure you label them as synthetic with some nat-

ural components, artificial colour, and flavour. " 

Taste, nutrition, and affordability are the three 

reasons you eat food. None of these criteria are 

satisfied by these items. They aren't made from 

natural ingredients. They're nutritionally defi-

cient (to milk protein). They're not made from 

plants; they're made from chemicals. The man-

aging director of the Gujarat Cooperative Milk 

Marketing Federation, RS Sodhi, owner of the 

Amul brand, was reported in the publication as 

saying, "They are artificial."  

Young people are growing increasingly inter-

ested in becoming vegans as more celebrities 

become vegans for ethical or health reasons. 

However, in a nation like India, where a large 

portion of the population lives in poverty, find-

ing inexpensive dairy replacements is not an op-

tion for everyone. Amul was also requested by 

People for the Ethical Treatment of Animals 

(PETA) India to decide whether or not to pro-

duce vegan milk. PETA wrote to Sodhi, claiming 

that the burgeoning vegan food and milk indus-

try should help the dairy cooperative organisa-

tion.  

“Did you realise that most dairy producers are 

landless? Your designs have the potential to 

obliterate their only source of income. Mind 

you, milk is a simple and constantly accessible 

source of nutrients in our beliefs, customs, 

taste, and eating habits," Sodhi remarked.  

Amul apparently produced an ad in March that 

claimed to debunk the idea that the dairy sector 

is harmful to animals. The dispute has now 

reached the courts, with the Delhi High Court 

shielding five firms that offer plant-based milk 

products from any coercive measures for using 

"dairy words" in their marketing.  

In September, the food safety regulator FSSAI 

released proposed rules for classifying plant-

based meals and other vegan options, as well as 

a logo for "simple identification and differentia-

tion from non-vegan goods to empower con-

sumers to make educated food choices."  

 

 

Chief Secy request boost sales of Aavin sweets during diwali 
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s on November 2, sales of Aavin’s Di-

wali sweets increased by 44 per cent to 

389 tonnes as against last year’s sales 

of 272 tonnes 

It has been bumper Diwali for Tamil Nadu Coop-

erative Milk Producers’ Federation Ltd (Aavin) 

with an all-time record in sales of sweets. A cir-

cular by Chief Secretary V Irai Anbu requesting 

all the State government departments to con-

sider procuring Aavin sweets for distribution 

boosted the sales this year, said an official at 

Aavin. 

As on November 2, sales of Aavin’s Diwali 

sweets increased by 44 per cent to 389 tonnes 

(135 tonnes in Chennai and 254 tonnes in dis-

tricts) as against last year’s sales of 272 tonnes 

(112 tonnes in the city and 160 tonnes in dis-

tricts). Similarly, sales of ghee increased by 43 

per cent to 885 tonnes (613 tonnes), the official 

added. 

In value terms, this year, revenue from sale of 

Diwali sweets more than doubled to ₹17.51 
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crore (₹8.20 crore); and ghee ₹43.07 crore 

(₹25.56 crore). However, there was a drop in 

value of other products such as buttermilk; yo-

ghurt; savouries and flavoured milk at ₹16.75 

crore (₹23.44 crore), he said, adding in two or 

three days the number will be higher than last 

year. Overall, in value terms, the Diwali sweets 

sales this year was ₹80.09 crore (₹57.20 crore), 

an increase of 40 per cent. 

A total of 134 government institutions and 65 

private institutions ordered sweets worth ₹6.92 

crore, the official said. Thanks to the Chief Sec-

retary’s circular, Aavin got an order for 70 

tonnes of sweets from the transport corpora-

tion alone worth ₹4 crore, he said. 

The Chief Secretary in his letter to government 

departments said that to help the livelihood of 

the dairy farmers, all the workers and employ-

ees working in all the public sector undertakings 

in their sector are requested to purchase and 

distribute Aavin sweets on behalf of their sector 

for the upcoming Diwali festival. “Also, I kindly 

request you to purchase and serve Aavin des-

serts if you offer desserts at their departmental 

office meetings,” he said. 

Aavin had also put up a temporary stall at 

around 40 places in Chennai. This includes ma-

jor bus depots; metro rail stations and places 

where people come in large numbers, the re-

lease said. However, with a huge order from the 

government departments, retail consumers 

were unable to get the sweets from the local 

parlours. 

 

 

Eating locally grown foods seasonally is more environment friendly 
NOV 5, 2021 

https://dairynews7x7.com/eating-locally-grown-foods-seasonally-is-more-environment-friendly/ 

 
he climate crisis is well and truly here, 

as we all know, and it’s only natural to 

wonder how we are all contributing to 

it. What we eat has far-reaching effects on the 

environment and the journeys our foods under-

take to get to our plates can tell us a lot about 

climate change. From the usual suspects of 

meat and milk to trendy foods like avocado and 

plant-based ‘milk’, here’s an explainer on how 

what you eat affects climate change. 

Meat 

We’ve all been hearing about the effects of 

meat on the environment. Livestock raised for 

meat consumption are one of the biggest con-

tributors to greenhouse gas emissions globally. 

A 2018 study found that overall, beef and lamb 

have the highest average greenhouse gas im-

pact per 50 grams of protein, as compared to 

pork, farmed fish and crustaceans, poultry and 

eggs. But it’s also important to understand that 

this may vary from region to region, depending 

on the farming practices in use. In India, live-

stock is not reared majorly by big meat busi-

nesses, but by big, small and marginal farmers, 

who heavily depend on the animals for their 

livelihoods. While the fact remains that meat 

consumption does negatively affect the envi-

ronment, understanding this context before 

switching to protein alternatives like soy—

which has its own downsides, like deforestation 

and high resource use—can help make better 

choices. 

What you can do: If you can and are willing, 

consider reducing your consumption of red 

meat. Chicken and eggs have a relatively lower 

footprint and when it comes to seafood, eating 

seasonally helps. In season Fish is a collective 
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that puts together a monthly calendar of alter-

nate seafood options based on fish breeding 

patterns that you can follow to eat better. 

There are also a variety of mock meat alterna-

tives coming up in India that you can try. 

Dairy 

Like meat, dairy has a large impact on the envi-

ronment. But when it comes to dairy, milk itself 

isn’t the problem. Instead, the problem lies in 

the growing cattle population, the gases they 

emit and the land that is cleared out to feed 

them. Some studies show that cheeses like 

cheddar and mozzarella have a larger footprint 

than milk, since a large amount of milk is typi-

cally needed to produce a small amount of 

cheese. 

What you can do: Giving up milk can be espe-

cially tricky, given the many cultural connota-

tions and diverse uses it has in India, not to 

mention the livelihoods that depend on it. But 

you can always opt for more environmentally 

friendly milk that is unadulterated, non-pasteur-

ized and organic. You can even switch to plant-

based ‘milk’—scroll down for more on that—

and opt for Indian Cheese Brands rather than 

imported ones. 

Plant-based ‘milk’ 

Don’t get us wrong—milk alternatives are bet-

ter for the environment than milk. In fact, a 

2018 study  by the University of Oxford found 

that producing a glass of milk leads to almost 

three times more greenhouse gas emissions 

than a glass of plant-based milk. However, not 

all plant-based milks are equally effective in re-

ducing environmental damage. While almond 

milk is a popular alternative, it’s important to 

know that the production of almonds requires 

more water than any other milk alternative. 

And if the almonds for your milk are imported 

from the US, they are doing major damage to 

bees in the region. Commercial bees are used to 

pollinate almonds and improve yield, leading to 

high bee mortality rates due to diseases and ex-

posure to pesticides. To meet the demand for 

coconut milk, labourers in places like India, In-

donesia and the Philippines suffer exploitation, 

not to mention deforestation for land use. Soy 

milk has a similar story, with forests being 

cleared out for production. 

What you can do: The picture may not seem too 

hopeful, but there are better alternatives out 

there. Oat milk has a lower environmental im-

pact—with lower land and water requirements. 

And even if you choose a different plant-based 

milk, it’s a start—all plant-based milks have a 

lower ecological footprint than regular milk. 

 

 

SBI provides YONO Krishi Safal Dairy Loan for the dairy farmers 
NOV 5, 2021 

https://dairynews7x7.com/sbi-provides-yono-krishi-safal-dairy-loan-for-the-dairy-farmers/ 

 

ONO Krishi Dairy Loan Scheme 

The State Bank of India (SBI) provides a 

financial armoury for the dairy farm-

ers. The SBI aims to fulfill the farmers’ wish with 

the YONO Krishi Safal Dairy Loan. The interested 

farmers can apply for the loan through SBI 

YONO. For further details on the Krishi loans, 

one can login to the official website of SBI at 

sbi.co.in. 
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Recently, SBI has tweeted about the YONO 

Krishi Safal Dairy Loan from its official Twitter 

handle. The tweet said, “A financial armour for 

dairy farmers! Apply for Pre-approved Loan un-

der Corporate Tie-up and enjoy benefits like low 

Interest Rate, fast processing and more. 

The interested dairy farmers must note that 

they can apply for pre-approved loan under cor-

porate tie-up under the YONO Krishi Safal Dairy 

Loan through SBI YONO. 

The various benefits associated with the loan 

are as follows: 

1) Zero collateral 

2) Low interest rate 

3) Easy to apply 

4) Fast processing 

The SBI customers who have not access to 

YONO must download it on their mobiles. The 

SBI YONO is available to download for Android 

and iPhone devices. 

The farmers must note that YONO Krishi is the 

one-stop solution for all the farming needs. In 

order to avail these facilities, one will have to 

download the SBI YONO app and login. The one 

will have to select the YONO Krishi option and 

all the facilities and benefits can be availed by 

the person from there. 

In case of any queries and further details, the 

interested individuals can login to the official 

website of SBI at sbi.co.in. 

 

 

Guru Angad Dev Veterinary and Animal Sciences University spreads awareness on adul-

teration of milk products 
Nov 04, 2021 09:38 AM (IST) 

https://www.tribuneindia.com/news/ludhiana/varsity-spreads-awareness-on-adulteration-of-milk-products-

334114 

 
dulteration of milk and milk products, 

particularly milk-based sweets is a ma-

jor issue, especially during the festive 

season. 

Ramneek, Dean, College of Dairy Science and 

Technology (CoDST) of Guru Angad Dev Veteri-

nary and Animal Sciences University (GADVASU) 

while advising consumers said firstly, consum-

ers had to be aware about products they were 

consuming. 

He said adulteration was like a slow poison, not 

affecting immediately but long exposure could 

be hazardous to human health. Hence, it was 

important to stop this vicious cycle of adultera-

tion that was affecting the nation in many as-

pects. 

Dr Veena N, assistant professor, dairy chemis-

try, said consumers should buy products from 

Food Safety and Standards Authority of India 

(FSSAI) registered or licensed manufacturers 

only and should see that ingredients used in the 

manufacturing of products were mentioned. 

She further emphasised that consumers should 

be aware whether colorants and essence used 

in manufacturing were of food grade. ‘Sliver 

Vark’ was used to attract the consumers but the 

adulteration of it with aluminum was common. 

So, consumers should usually avoid sweets with 

silver vark or they should check whether the 

used vark was of good quality. 

Moreover, they should also enquire about the 

manufacturing and expiry date of the product 

and the storage temperature. She advised that 
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the consumers should file a complaint if they 

detect any adulteration or the case of food poi-

soning on the FSSAI website. 

Adulteration could not be stopped with just 

consumer awareness. The manufacturers as 

well as food authorities also have to take cer-

tain steps. The manufacturers should know 

about food additives and their quantity permit-

ted by the FSSAI for the manufacturing of spe-

cific products and not use any inferior-quality 

ingredients only to earn more profit, said Dr 

Veena. — TNS 

 

 

PFA tightens noose around milk adulterators 
November 03, 2021 

https://nation.com.pk/03-Nov-2021/pfa-tightens-noose-around-milk-adulterators 

AHORE - Teams of Punjab Food Author-

ity (PFA) found only 0.4 percent milk 

adulteration, and they also inspected 

288,570 liters of milk loaded on 201 vehicles at 

the entry and exit points of the city here on 

Tuesday. PFA Director General Rafaqat Ali Nis-

soana showed satisfaction over combating milk 

adulteration in the provincial capital, saying 

that the PFA teams inspected 103 milk-laden 

vehicles on Sundar Multan Road, Ravi Bridge 

and Sagiyan. “Similarly, 98 vehicles were 

checked at Babu Sabu Interchange, Adda Plot, 

Bhobatian Chowk Raiwind Road and Gajumata,” 

he added. “During the operation, 1,286 liters of 

adulterated milk was destroyed on the spot,” 

he said, adding that the teams had detected the 

adulteration in milk with the help of modern 

lactoscan machines. He appealed to the citizens 

to visit the PFA office for free milk testing. He 

said the utmost priority of PFA was to tighten 

eliminate adulteration mafia from Punjab by 

following the directions of Punjab CM. “People 

can inform the PFA about adulteration mafia on 

its Facebook page, mobile application and toll-

free number 0800-80500,” he added. 

 

 

Heritage foods planning to enter into non dairy Food products market 
NOV 3, 2021 

https://dairynews7x7.com/heritage-foods-planning-to-enter-into-non-dairy-food-products-market/ 

 
eritage Foods Ltd., one of the leading 

private dairy players in India, an-

nounced that its Board of Directors in 

a meeting held today has approved the Com-

pany’s proposed expansion into the Non-Dairy 

Food Products in the Premium Nutrition Seg-

ment. 

Mr. Srideep Kesavan, Chief Executive Of-

ficer, Heritage Foods Limited, said, “Heritage 

Foods has been providing ‘Nutrition to Nation’ 

through its dairy products. The Company looks 

forward to extending the same philosophy 

through Non-Dairy Food Products in the Pre-

mium Nutrition Segment. This asset-light busi-

nesses will leverage Heritage Foods strong dis-

tribution network and Brand Trust to be part of 

consumers’ daily healthy food choices.” 

“The proposed expansion into Non-Dairy Food 

Products in the Premium Nutrition Segment is 

in line with Heritage Foods’ vision to delight 
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every home with fresh and healthy products, 

while empowering farmers. This move will not 

only improve Heritage Foods’ margin profile, 

but will also de-seasonalize the business, ensur-

ing sustained value creation in the long run. Ad-

ditionally, I am happy to share with you Herit-

age Foods has further strengthened its Balance 

Sheet by achieving debt-free status with effect 

from 1st November 2021 with the repayment of 

the remaining debt of Rs. 210 mil-

lion,” added Mrs. N Brahmani, Executive Direc-

tor, Heritage  Foods Limited. 

About Heritage Foods Limited: 

Heritage Foods Limited (NSE: HERITGFOOD) 

(BSE: 519552), founded in the year 1992, is In-

dia’s leading value-added and branded dairy 

products company. It has a presence in the cat-

tle feed business through its subsidiary, Herit-

age Nutrivet Limited (HNL). 

Heritage Foods’ milk and milk products such as 

Curd, Ghee, Paneer, flavoured milk, immunity 

milk, among others, are consumed by more 

than 1.5 million households in 11 states 

across India. Heritage Foods enjoys a strong 

brand affinity with its consumers and is spe-

cially known for its product authenticity, quality 

and freshness. It also enjoys long-term relation-

ships with over 0.3 million farmers and has a 

wide distribution network across the country, 

comprising 6,315 distributors and agents. The 

Company is ESG responsible and has a total re-

newable energy generation capacity of 10.39 

MW from both Solar and Wind for captive con-

sumption within its dairy factories. 

 

 

East MCD to allot space for milk booths at 28 parks 
November 2, 2021 7:17:07 pm 

https://indianexpress.com/article/cities/delhi/east-mcd-allot-space-milk-booths-28-parks-7604582/ 

 
he East Delhi Municipal Corporation 

(EDMC) has decided to allot space for 

setting up milk booths at twenty-eight 

parks under its jurisdiction. Additionally, com-

panies setting up the milk booths will have to 

maintain the parks. 

Commissioner of the EDMC Vikas Anand said 

that a tender has also been issued for this. He 

said, “The milk company will have to clean the 

park, maintain and prune the trees and the East 

MCD will get it inspected from time to time.” 

Commissioner said that there is a live tender on 

the official website of the East Delhi Municipal 

Corporation ‘mcdonline.nic.in’ and 

https:/etenders.gov.in/procure/app. The tender 

will open on November 11. 

A senior official of the East MCD said that the 

milk companies will be given 10*10 square feet 

of space in the park, but the company will be 

barred from making any concrete structure at 

this place. 

Anand said that this scheme will be started in 

28 parks as a pilot project and if found success-

ful, it will be implemented in other parks as 

well. He said that there is a shortage of garden-

ers in the EDMC as many have retired and there 

has been no new recruitment for the post. 

The EDMC has 2168 parks many of which are 

not being maintained properly due to a lack of 

gardeners. 
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A similar proposal was passed by the South 

MCD in November last year under which tem-

porary kiosks for vendors to sell fruits, milk, 

bread were made. 

The space would be given on a monthly licence 

fee for a maximum period of 7 years at a mini-

mum reserve price and the civic body plans to 

use these parks for revenue generation and for 

providing opportunities for vendors. 

AAP spokesperson Saurabh Bhardwaj had then 

raised several questions over the project such 

as “who will ensure the size of these shops or if 

they encroach extra land? Who will ensure the 

licence distribution process? Who will ensure 

that only friends of BJP councillors are not get-

ting the licence? Who will ensure how many li-

cences are being issued?” 

 

 

National Dairy Development Board (NDDB) & Govt of UP Sign MoU to Manage Varanasi 

Milk Union 
2 November, 2021  

https://krishijagran.com/news/national-dairy-development-board-up-government-sign-mou-to-manage-varanasi-

milk-union/ 

iving a good push to fulfill PM Modi’s 

aim of doubling farmer’s income, on 

Monday a Memorandum of Under-

standing was signed between the government 

of Uttar Pradesh, Pradeshik Cooperative Dairy 

Federation Ltd (PCDF), Varanasi Milk Union and 

National Dairy Development Board (NDDB), dur-

ing a virtual ceremony. 

Uttar Pradesh Minister of Animal Hus-

bandry, Lakshmi Narayan Chaudhari, Secretary 

of Animal Husbandry Department (Govt. of In-

dia), Atul Chaturvedi, Joint Secretary, (C&DD) 

Animal Husbandry Department (Govt. of India), 

Varsha Joshi, NDDB Chairman, Meenesh 

Shah, Principal Secretary Dairy Development Ut-

tar Pradesh, Sudhir Garg, Milk Commissioner 

Uttar Pradesh, Bhusan Lal Sushil, incharge Man-

aging Director (PCDF) Ravi Shankar Gupta 

and CEO Energy Efficiency Services Limited 

(EESL), Arun Mishra. 

Lakshmmi Narayan Chaudhari, UP Minister of 

Animal Husbandry said – “In line with our Prime 

Minister’s aim of doubling farmers’ income, this 

developmental intiative of NDDB will motivate 

and involve milk producers and provide them 

the required economic resilience. This MoU will 

provide milk producers of Uttar Pradesh the es-

sential market access, while broadly keeping 

sustainability and viability of the overall opera-

tions. Using Biogas to run Varanasi Milk Union’s 

dairy plant will be a path-breaking innovation. 

This unique technology-driven initiative will 

eventually bring rural prosperity.” 

Meenesh Shah, NDDB Chairman said – “assured 

necessary support to Varanasi Milk Union will 

be provided so as to enable them better serve 

their members”, and added – “Dairy board’s will 

be in streamline the governance processes, fo-

cus on providing remunerative price to milk 

producers and ensure that consumers get safe 

and hygienic liquid milk and milk products.” 

“Project Gir has been launched in Uttar Pradesh 

to fulfill PM’s dream of increasing milk produc-

tion” – Atul Chaturvedi said while thanking UP 

government for launching this project in record 

time. He further added – “Under Rashtriya 

Gokul Mission inducted Gir cows will be used to 

increase productivity through IVF technology 

and soon Varanasi Milk Union plant will be able 

to process 2 lakh litres of milk. Varanasi Milk 

Union will be country’s First Milk Union to have 

biogas-based tri generation plant installed.” 
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Dairy Sahakar a 5Kcr scheme launched for encouraging dairy cooperatives 
NOV 2, 2021 

https://dairynews7x7.com/dairy-sahakar-a-5kcr-scheme-launched-for-encouraging-dairy-cooperatives/ 

 
ith an aim to realise Prime Minister 

Narendra Modi’s vision of ‘from co-

operation to prosperity’, Union Min-

ister of Cooperation Amit Shah and Union Min-

ister for Fisheries, Animal Husbandry and Dairy-

ing Parshottam Rupala have jointly launched 

‘Dairy Sahakar,’ a scheme envisaging invest-

ment of Rs 5,000 crore having focus on encour-

aging cooperative dairy businesses in the coun-

try. 

This is for the first time, a comprehensive 

scheme exclusively for cooperatives related to 

all aspects of dairy business, has been framed 

by the National Cooperative Development Cor-

poration (NCDC) in partnership with the Animal 

Husbandry and Dairy Department of the Gov-

ernment of India. 

Before launching the scheme, Shah at an event 

held in Gujarat’s Anand on Sunday to celebrate 

the milk dairy cooperative giant Amul’s 75th 

foundation year, said that dairy sector and co-

operatives have a major role to turn India not 

only into a USD 5-trillion economy but also help 

making the agriculture and allied sectors ‘atma-

nirbhar’ (self-reliant). 

“We need to implement this cooperative model 

to empower sectors like agriculture and animal 

husbandry, and NCDC’s Rs 5,000 crore  Dairy Sa-

hakar is a step towards that” Shah said, adding 

that Amul was founded began as a cooperative 

movement in 1946 in Anand under the guid-

ance of Sardar Vallabhbhai Patel and coopera-

tive leader Tribhuvandas Patel.  Shah said Amul 

was a model for the world. 

Rupala echoed similar views and appreciated 

how Amul had helped in boosting the economy 

of the State particularly those living in rural ar-

eas. The scheme will provide critical credit link-

age for different types of business by coopera-

tives, NCDC MD Sundeep K Nayak said in fluent 

Gujarati while introducing the main features of 

the scheme at the event. 

 

 

Amit Shah praises Amul model and its role in uplifting the dairy sector 
NOV 1, 2021 

https://dairynews7x7.com/amit-shah-praises-amul-model-and-its-role-in-uplifting-the-dairy-sector/ 

 
nion Home and Cooperation Minister 

Amit Shah said on Sunday that the co-

operative sector’s contribution in cre-

ating a $5-trillion economy will be immense as 

shown by the success of Amul, the world’s larg-

est milk cooperative. 

At an event organised to mark the completion 

of 75 years of Amul, which was started in 1946 

as a cooperative movement in Anand, Gujarat, 

Mr. Shah said the cooperative sector will also 

prove crucial in making the agriculture sector 

self-reliant. 

“We need to implement this cooperative model 

to uplift sectors like agriculture and animal hus-
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bandry. The cooperative model will prove cru-

cial in making agriculture ‘atmanirbhar’ [self-re-

liant],” the Union Minister said at the function 

on the premises of Amul dairy. 

Mr. Shah, who has been given the portfolio of 

the newly created Ministry, said the time has 

come to take Amul model beyond milk and 

dairy sectors. 

“Today, many farmers have turned to organic 

farming but they do not have any platform to 

sell the produce in India and the world. Can co-

operative organisations like Amul help them in 

doing it? Time has come to think on those 

lines,” he said. 

 

 

Declare Cow as a National animal. Baba Ram Dev appeals to PM 
NOV 1, 2021 

https://dairynews7x7.com/declare-cow-as-a-national-animal-baba-ram-dev-appeals-to-pm/ 

 
oga guru and the chief of Patanjali 

Peetham, Baba Ramdev, demanded on 

Sunday that ‘Gomata (cow)’ should be 

declared as the national animal of India. 

Addressing the farewell of the two-day ‘Go 

Maha Sammelan’, organized by TTD at Mahati 

Auditorium in Andhra Pradesh’s Tirupati, Baba 

Ramdev said that Prime Minister Narendra 

Modi and Home Minister Amit Shah should 

bring out legislation, declaring cow as the na-

tional animal of India, as proposed by the TTD 

Trust board. 

He said, “Patanjali Peetham is always at the 

forefront of ‘Go Samrakshana (cow protection)’ 

campaign.” Baba Ramdev sounded confident 

that “resolutions of the Go Maha Sammelan 

would resound among all cow lovers”. 

The yoga guru said that Andhra Pradesh Chief 

Minister YS Jagan Mohan Reddy had informed 

him about the TTD Go Maha Sammelan pro-

gram. 

He also lauded other TTD programs for “Hindu 

dharmic propagation”, and particularly praised 

the efforts of TTD Chairman YV Subba Reddy. 

 

 

Here’s how Iron Man Sardar Vallabh Bhai Patel led India to milk revolution 
NOV 1, 2021 

https://dairynews7x7.com/heres-how-iron-man-sardar-vallabh-bhai-patel-led-india-to-milk-revolution/ 

 
ndia, the biggest milk producer country in 

the world, had made a small start towards 

the milk revolution 75 years ago when Kaira 

District Cooperative Milk Producers’ Union Lim-

ited (KDCMPUL) collected 250 litres of milk 

from two villages in modern-day Anand. 

Eventually, the KDCMPUL, which was lacking in 

scale, has become not just a business, but a call 

to end the monopoly of Polson Dairy, a private 

company that had flourished under the British 

Raj. 
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Sardar Vallabhbhai Patel played an important 

role in this call. 

Before the start of the milk movement in India, 

farmers were unable to sell their milk in the 

market without the help of middlemen. They 

were totally dependant on the mercy of middle-

men and only the Polson Dairy had the right to 

buy milk from the entire Kaira district. The 

farmers were angry because Polson exploited 

them. 

This was the first time that the British had en-

tered the dairy sector of India. 

A delegation of farmers from Gujarat came to 

Sardar Vallabhbhai Patel and told him about 

their inability to send their milk to the markets 

without the help of middlemen. 

Sardar Patel, who advocated farmers’ coopera-

tives as early as 1942, reiterated his advice that 

farmers should sell their milk through their own 

cooperative and these cooperative societies 

should have its own plants. He also advised the 

farmers to seek permission from the Britishers 

to set up such cooperative societies in India. 

If their demand is turned down, they should re-

fuse to sell their milk to middlemen and go on 

strike and due to such strike, the middleman 

and the company will also suffer some loss as 

they will not be able to sell their milk for some 

time. 

If they are ready to bear the loss, Patel is ready 

to lead them, he had said. 

The farmers’ delegation immediately accepted 

Patel’s proposal. After this Patel sent his trusted 

deputy Morarjibhai Desai to organize a milk co-

operative in Kaira district. 

Desai held a meeting on January 4, 1946 at Sa-

markha village in Kaira district. Among others, 

future PM Morarji Desai, and freedom fighter 

Tribhuvandas Patel, now fondly remembered as 

Tribhuvan kaka were part of the delegation. 

 

 

 

Mold-Tek Q2 PAT up 30 per cent 
November 01, 2021 

https://www.thehindubusinessline.com/companies/mold-tek-q2-pat-up-30-per-cent/article37284732.ece 

 
he company inaugurated its 11th plant 

at Unnao in UP recently mainly to cater 

to the plastic packaging requirements of 

Kansai Nerolac Paints 

Mold-Tek Packaging has reported a net profit of 

₹17.59 crore for the quarter ended September 

30, 2021, as against ₹13.49 crore in the corre-

sponding quarter of previous year, showing a 

growth of 30.40 per cent. 

The firm registered a revenue from operations 

of ₹159.53 crore, showing a growth of 34 per 

cent over the revenue ( ₹119 crore) in the same 

quarter previous year. 

“The company inaugurated its 11th plant at Un-

nao in Uttar Pradesh on October 17 mainly to 

cater to the plastic packaging requirements of 

Kansai Nerolac Paints,” J Lakshmana Rao, Chair-

man and Managing Director of Moldtek, said. 
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Bhains booster shots: The science of contaminating milk in Pakistan 
Nov 15, 2021 

https://www.samaa.tv/money/2021/11/bhains-booster-shots-the-science-of-contaminating-milk-in-pakistan/ 

mong those who consume this milk, it 

is a widely held belief that it is two-

thirds water and only one-third milk. In 

simpler words, there water is more than milk.  

Dairy farmers add water to increase the volume 

or bulk of what they sell. This is done after the 

cow is milked. But there is another type of adul-

teration which takes place even before the cow 

is milked.   

Cows and buffaloes are injected with hormone-

boosters to increase their milk production.   

Dairy farmers operating on the outskirts of ma-

jor cities are fond of one injection in particu-

lar: Boostin.  

It contains long-acting bovine somatotropin 

which increases the quantity of milk produced 

by cows.   

Why contaminate the milk at all?   

According to industry experts, the dairy farmers 

in Pakistan employ outdated tactics to milk 

cows and buffaloes. They lack knowledge to 

naturally increase their animals’ yield.   

A report published in Dawn stated that Pakistan 

has more milk-producing animals than the US, 

but the country’s milk production is far lower.   

According to Pakistan Economic Survey 2020-

21, the combined cattle population – cows, buf-

faloes, goat and sheep – in the country is 205.8 

million. But, the gross milk production from 

these animals is 62.7 million tones.    

In Pakistan, more than 90 percent of the popu-

lation rely on untreated milk, according to in-

dustry estimates. This is because the country 

lacks proper infrastructure to store milk for a 

longer duration.    

So, dairy farmers use hormone-boosters and 

add water to increase the quantity of milk.   

Dairy farmers say they are compelled to to in-

ject their animals with hormone-boosters. Ac-

cording to them, if they inject Boostin to 20 buf-

faloes, their combined yield increases from 2kg 

to 1 maund (37.3kg).   

“When the buffaloes get old, injecting them 

with hormone-boosters becomes a necessity 

because their milk yield decreases and selling 

them is not profitable,” said a dairy farmer.   

Other than Boostin, which is for Bovine-use, 

dairy farmers also use oxytocin injections to in-

crease the production of milk in animals.  

Oxytocin is a hormone used worldwide to stop 

bleeding in women after birth. It is also adminis-

tered by gynaecologists to induce labour.   

The perils of hormone-boosting injections   

Boostin and other hormone-boosting injections 

increase the milk yield of a cow, but 

they pose serious threat to the health of those 

who consume this milk.   

The Supreme Court of Pakistan banned the im-

port and sale of Boostin in 2018 saying that its 

usage “leads to diseases like cancer in children 

and adults consuming the milk.”   

After the ban, authorities raided pharmacies 

and veterinary clinics, so the injection vanished 

from the shelves.   

Without the injections, the profit margin of 

dairy farmers shrunk and they grew desperate 

and ready to pay any cost for the hormone. The 

cost of one Boostin injection after the Supreme 

Court’s ban has risen to Rs2,000. The same in-

jection was available for Rs800 before the ban.   

Cashing in on the demand, the traders found a 

way around the ban.  

As a result, a clandestine network took shape, 

which supplies these injections to dairy farm-

ers.   

Secret shot selling   
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Traders who have a connections in the ports 

and land borders smuggle this injection into the 

country. Dairy farmers contact these traders, 

who demand the payment upfront.   

After the payment is made, the injection is 

home-delivered to the customers. The delivery, 

sometimes, take a few hours, while other times, 

it might take weeks, depending upon the availa-

bility of the hormone.   

Everyone in the dairy business is aware of this 

trade but the authorities who are tasked with 

stopping this practice.   

When contacted, the Sindh Livestock Deputy Di-

rector Habibullah Jamali said he was completely 

unaware of the sale and use of Boostin and 

other hormones.   

“We conducted raids after the Supreme Court 

banned the injection. Now if it is being sold, 

then I have no knowledge about it,” said Ja-

mali.   

The impact on human health   

Agha Asadullah, a doctor with the Sindh Live-

stock Department, told SAMAA TV that the milk 

extracted from cows after they are injected 

with these hormone-boosters poses serious 

danger to the life of newborns and their moth-

ers.   

“It can cause infertility and breast cancer in 

women, colon cancer in kids and prostate can-

cer in adults,” said Asadullah.   

This milk is equally harmful for buffaloes and 

cows as it stifles their reproductive ability and 

damages their udders.   

Research conducted in 2017 to determine the 

impact of adulterated milk on the nutritional 

status of school kids in Peshawar found that 

“children who consumed adulterated milk had 

significantly lower weight compared to the chil-

dren who consume unadulterated milk.”   

The study concluded that the consumption of 

chemically adulterated milk was among the ac-

tive factors contributing poor nutritional status 

of children under the age of 5 years in the area.  

What do dairy farmers 

Dairy farmers in Pakistan use the most conven-

ient way to increase milk yield and boost their 

profit.  

However, there are other practices which 

can yield the same results without posing a 

threat to human health and these practices are 

used in dairy sectors all over the world.   

But these methods are intensive and require 

government's intervention.    

The first step is to educate farmers on how to 

take care of their animals by feeding them nu-

trition-rich fodder and vaccinating them on 

time. This will need more investment in the 

dairy and veterinary sectors.   

According to experts, the supply-chain has to be 

improved. Unprocessed milk has a short shelf 

life and milk going bad wastes millions of li-

tres annually in the country.   

Experts say that the government should incen-

tivize the import of high-yield cows.  

Companies that sell packaged milk import high-

yield animals but this doesn’t have a large-scale 

impact because packaged milk is still inaccessi-

ble for a majority of the population. They can't 

afford to buy it. 
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Dairy farmers increase milk price by Rs20 per litre 
November 15, 2021  

https://www.dawn.com/news/1658304 

SLAMABAD: Dairy farmers on Monday de-

cided to increase the farm rate of milk by 

Rs20 fromnext month, pushing its retail 

price to Rs150 per litre. 

The dairy farmers said the administration would 

have to notify the new rates. 

The executive committee of the Dairy and Cat-

tle Farmers Association (DCFA) Islamabad chap-

ter at a meeting noted that the input cost had 

increased manifold, criticising the authorities 

for not doing anything to enhance milk produc-

tion in the country. 

The meeting decided to enhance the farm rate 

of fresh milk to Rs130 from the existing Rs110 

per litre. 

“The inflationary impact on all input items, 

most notably the rising cost of electricity and 

fuel, has led to this decision,” Shahid Gondal, a 

spokesman for the DCFA, told Dawn. 

He said Pakistan was currently facing shortage 

of wheat husk and fodder that led to the in-

crease in its cost. 

“It is up to the consumers whether they want to 

have safe and pure product or spurious and 

adulterated product in the name of milk at a 

low cost,” Mr Gondal added. 

He said the DCFA had intimated the capital ad-

ministration about their decision and de-

manded the new rate of Rs150 per litre be noti-

fied before the start of December. 

When contacted, a senior official of the capital 

administration said preparations were being 

made to discuss the matter with the dairy farm-

ers. 

On the other hand, a dairy farmer in Tarlai said 

mix milk of cow and buffalo was mostly sold in 

the market because it was not feasible to sell 

pure buffalo milk. 

“No commercial farmer in Rawalpindi and Is-

lamabad can afford selling only buffalo milk be-

cause its cost is too high. We all sell mix milk,” 

the farmer said. “But if there are any other ad-

ditives such as water etc., that is at the retail 

end,” he added. 

While there is no official data available, statis-

tics gathered by the DCFA showed that up to 

one million litres of milk was consumed in the 

twin cities daily. 

Out of it, around 800,000 litres was supplied to 

the region from Punjab, mainly the Sargodha di-

vision, and the local produce was only 200,000 

litres. 

Apart from the local villagers who keep some 

domesticated cattle, there are around 500 small 

dairy farms in and around Islamabad and Rawal-

pindi. 

Shahbaz Rasool, the president of DCFA Pakistan, 

said northern Punjab and AJK were primarily 

not agricultural areas and the growing urbanisa-

tion was leading to a milk and meat crisis in 

these parts. 

“Large commercial dairy farms are in the plains 

of central-southern Punjab and Sindh; there-

fore, the federal and provincial governments 

have to devise a long-term policy to enhance 

the number of cattle to improve milk and meat 

production to cater to the demands of Karachi, 

Potohar and the AJK,” Mr Rasool added. 

He even predicted that the price of milk could 

go up to Rs200 per litre by the end of 2022 in Is-

lamabad if a new policy was not implemented. 
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Research into automatic milking systems prove Robotic dairy financials can stack up 
15 Nov 2021, 6 a.m. 

https://www.farmonline.com.au/story/7508929/robotic-dairy-financials-can-stack-up/ 

 
conomic research into automatic milk-

ing systems (AMS) in Australia has 

proven the technology can stack up 

against conventional dairy farming. 

But researchers warned operators must still be 

efficient pasture, herd and business managers 

to achieve good results - regardless of the milk-

ing system. 

he study that monitored 19 Australian AMS 

farms for the past five years also identified prof-

itability gains within automatic milking systems 

by increasing the amount of milk harvested per 

robot. 

This comes as long-time AMS farmers, Grant 

and Leesa Williams from West Gippsland, 

whose financial and physical data contributed 

to the Milking Edge AMS project, have begun 

converting their second dairy, a 25-year-old ro-

tary, to an AMS. 

"Between the two dairies the financials were 

similar overall but different in certain areas, for 

example, repairs and maintenance was slightly 

higher with the AMS and labour was slightly 

higher in the conventional dairy," Grant said. 

"But once we got the cows trained to the AMS 

system, production was very similar, if not 

slightly ahead." 

The Williamses milk 600 cows across two dairies 

at Hallora, VIc, with their daughter and son-in-

law Lauren and Andrew Dobie and assistance 

from son James, who works off-farm. 

During 2019-20 - with a good farmgate milk 

price and season - they recorded a 6.6 per cent 

return on total assets (ROTA) for the AMS farm 

and 7.2pc for their conventional milking system 

(CMS). These returns are both above the aver-

age ROTA for farms within the Gippsland Dairy 

Farm Monitor project. 

Wanting to keep the farms as a family opera-

tion, without the need for outside labour, con-

tributed to their decision to convert the rotary 

shed to a second AMS. 

Grant said solar panels feeding energy to the 

AMS helped trim higher electricity costs due to 

milking throughout the day with peak power. 

He said renewables worked well with AMS. The 

Williams family was also prepared for the addi-

tional repairs and maintenance expenses with 

the AMS. 

Milking Edge is an Australian dairy industry pro-

ject delivered by NSW Department of Primary 

Industries in collaboration with Dairy Australia 

and DeLaval. 

It started in 2018, and one of the first aims was 

to get a better understanding of the physical 

and financial performance of AMS, as most of 

the previous work available was from overseas 

and did not reflect pasture-based farms such as 

those in Australia. 

Grant is the Milking Edge Steering Group chair 

and he's "proud" of the research progress since 

he and Leesa installed their first AMS in 2009. 

"Now, when a farmer comes to make a very 

large financial decision there is more infor-

mation, research and accurate data available to 

them," he said. 

"Through this work and the extension, there's 

really good guidance for not only newcomers 

choosing to install AMS but also those who have 

been utilising the technology for many years." 

The Milking Edge project found key farm busi-

ness metrics such as milk production per cow 
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and hectare, pasture utilised per hectare and 

milk solids per full-time equivalent employee 

were, on average, mostly similar in AMS and 

CMS. 

But they also found a big range within AMS 

farms. The average ROTA across the 10 Austral-

ian pasture-based farms that participated in 

2019-20 was 2.5pc. The range was -3.7pc to 

9.7pc. 

That same year the average ROTA for Victorian 

(DFMP) businesses was 5.4pc, NSW (DFMP) was 

2.7pc and Tasmania (DFMP) was 8.7pc. 

Gippsland consultant Dan Armstrong worked 

with the Williams family as part of the project 

and said their data showed a "well-managed" 

AMS system could be a good investment option. 

"Accessing labour has become a bigger chal-

lenge, and the capital costs of an AMS com-

pared to a conventional dairy has narrowed a 

bit over time," he said. 

"It's an option that can be considered if your 

motivation is both lifestyle and profit, and 

there's people where it is a really good fit, for 

example, the smaller to medium size family 

farm, perhaps where they love dairying but are 

physically worn-out by it." 

Mr Armstrong said initial concerns about poten-

tial lower pasture utilisation for AMS operations 

were unfounded, provided best practice man-

agement was applied. He pointed to Grant and 

Leesa's 9 tonnes DM/ha consumed across both 

farms for most of the project. 

He said those considering investing in AMS 

must have someone within their business who 

is capable of understanding and using the data 

generated by the technology. 

"With AMS your days shift from having a lot of 

physical contact with the herd to using data and 

reports to identify issues and make better in-

formed decisions," Mr Armstrong said. 

Milking Edge also found depreciation was 

higher for AMS systems, but in some cases, it 

could be outweighed by labour savings. 

In the AMS study, depreciation wasn't treated 

as a cash cost, consistent with the Dairy Farm 

Monitor project, rather it was a nominal figure 

that must be budgeted each year to eventually 

replace the AMS. It was assumed the AMS 

would last 14 years. 

University of Sydney PhD student Juan Gargiulo 

used the Australian AMS and CMS datasets and 

added them to AMS data from Ireland, New 

Zealand and Chile to identify the physical fac-

tors associated with profitability and productiv-

ity of pasture-based AMS. 

He identified milk harvested per robot and total 

labour (full-time equivalent) on farm as the two 

main factors associated with profitability in pas-

ture-based AMS. 

The study revealed that lifting the number of 

cows per robot was the main way of increasing 

milk harvested and therefore profitability of 

pasture-based AMS farms. 

For example, the current Australian average is 

54 cows per robot but the 25pc highest per-

forming farms in the study averaged about 70 

cows per robot. 

Increasing the number of cows milk per robot - 

a higher stocking rate system - isn't as simple as 

adding extra cows, those aiming for this mark 

must run an efficient and optimised AMS sys-

tem. 

A web-based decision-support tool, based on 

this work, is now available for farmers and their 

advisers either considering investing in AMS or 

those already operating AMS (see box story). 

The tool allows them to better understand, plan 

and optimise the performance of the AMS sys-

tem. 

Milking Edge has also produced a series of eight 

online AMS information modules covering key 

farm management areas and dedicated AMS 

training available to the Australian dairy indus-

try. 

 



'This American Dairy Farmer' Showcases Lancaster Dairy Farm 
Nov 14, 2021 

https://www.lancasterfarming.com/news/main_edition/this-american-dairy-farmer-showcases-lancaster-dairy-

farm/article_ddaaffb2-43ed-11ec-99b9-bf291d3942ee.html 

ONESTOGA, Pa. — American Dairy Asso-

ciation North East has launched the sec-

ond season of “This American Dairy 

Farmer,” a digital series highlighting family, tra-

dition and sustainable food production on local 

dairy farms. 

Every gallon has a story, and “This American 

Dairy Farmer” offers a behind-the-scenes look 

at dairy farms and the families who operate 

them, while helping viewers make a personal 

connection with those who produce their food. 

In “Passion to Profession,” which debuted on 

November 9 on AmericanDairy.com, dairy 

farmer Ed Facer shares with viewers how – as a 

young boy – he rode his bike seven miles every 

day just to work on a farm and be close to cows. 

That same devotion to the dairy industry moti-

vates him to educate consumers, especially 

school children, about how their milk is made 

with love and care. Thanks to his dedication, 

thousands of students have virtually toured Star 

Rock Farms in Conestoga, Pa., where Facer is 

the dairy manager of more than 1,600 cows. 

"I do not come from an agricultural production 

background,” said Facer. “Growing up, I wanted 

to be a landscape architect. I thought that was 

going to be fun until I got tied in with cows and 

farming. Someone's got to feed the world and I 

want to be part of it." 

“This American Dairy Farmer” will visit a total of 

12 dairy farms for season two, including five in 

the Commonwealth of Pennsylvania.  

“These are the stories we want to tell,” says 

Audrey Donahoe, President of the American 

Dairy Association North East and dairy farmer 

from Clayville, N.Y. “Producing milk has a much 

smaller carbon footprint today because of the 

environmental and sustainable practices used 

on dairy farms.” 

New episodes of “This American Dairy Farmer” 

will continue to air every week on Tuesdays and 

Thursdays on AmericanDairy.com through No-

vember 23. 

 

 

Largest Chinese company to buy milk from Pakistan 

13 November 2021 

https://www.globalvillagespace.com/largest-chinese-company-to-buy-milk-from-pakistan/ 

 
ne of the largest dairy groups in China 

on Friday welcomed Pakistani milk to 

enter the Chinese market, which will 

benefit Pakistan’s economic development, in-

dustrial upgrading, and industrial chain exten-

sion. 

At the 4th China International Import Expo 

(CIIE) in Shanghai, Li Yunjie, Overseas Business 

Manager of Bright Dairy & Food co ltd said “We 

love to learn more about Pakistan’s dairy indus-

try and active participation.” 

The yield and quality of dairy products in Paki-

stan are very high and have huge potential. We 

are willing to explore dairy cooperation based 

on the Belt and Road Initiative and have had 

some communication with them, he said. 
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Li added that the demand for dairy products in 

China is huge, and has gone beyond basic prod-

ucts such as milk, China Economic Net (CEN) re-

ported. 

Although the consumer market in China is con-

stantly changing, the trend for health is not go-

ing to change, he said and added, regarding our 

data and analysis, we believe that cheese and 

cream are going to be two of the fastest-grow-

ing categories in the future. 

He said that in addition to infant milk powder, 

large packages of powder, and liquid milk, high 

value-added dairy products such as whey, 

cheese, butter, and cream are also in great de-

mand in the Chinese market. 

If the industrial chain can be transplanted to Pa-

kistan, it is expected to achieve a win-win situa-

tion for the milk industry of the two countries. 

Dairy products received great attention on 4th 

CIIE. On this occasion, the Dairy Industry Forum 

of CIIE was successfully held as well. At the 

event, the Committee also released a report on 

China’s Dairy Industry, calling for enhanced co-

operation in the dairy industry along BRI. 

According to the report, the Chinese market has 

shown great demand for dairy products. In 

2020, China imported 3.39 million tons of dairy 

products, a 10.2% year-on-year increase. 

Imports amounted to $12.4 billion, up 6.5% 

year-on-year. From 2011 to 2020, China’s dairy 

imports grew at a compound annual growth 

rate of 12.3%, and this demand continues to ex-

pand. China’s diversified demand for high-qual-

ity milk products has also offered a new option 

for Pakistan’s dairy industry. 

 

 

 

PFA Disposes Off 3020 Liters Adulterated Milk 
Wed 10th November 2021 

https://www.urdupoint.com/en/pakistan/pfa-disposes-off-3020-liters-adulterated-milk-1397534.html 

 
UZAFFARGARH, (UrduPoint / Paki-

stan Point News - 10th Nov, 2021 ) 

:Punjab food authority (PFA) raided 

and seized 3020 liters adulterated milk which 

was later disposed off. 

The dairy safety team of PFA raided at Bhutta-

pur bypass Multan road on Wednesday and 

caught a vehicle loaded with adulterated milk. 

The mixing of water and chemicals was found in 

the milk during lactoscan test conducted by the 

PFA team. 

The team disposed off 3020 liters milk on the 

spot. 
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High growth for sports nutrition is to fuel the lactose demand 
NOV 9, 2021 

https://dairynews7x7.com/high-growth-for-sports-nutrition-is-to-fuel-the-lactose-demand/ 

 
he rising demand for sports nutrition 

products is expected to fuel the lactose 

market growth. Sports nutrition items 

are meant to help athletes improve their per-

formance, support muscular growth, and/or aid 

recuperation after a workout. They can be pro-

tein-based or contain other basic ingredients 

and are available in a variety of forms, such as 

snack bars, shakes, or powders. 

Lactose is an essential ingredient in sports 

drinks owing to its clinically proven benefits and 

physical properties. For instance, according to 

Tate & Lyle, a UK-based supplier of food and 

beverage ingredients to industrial markets, the 

global sports nutrition retail value reached 

$21.6 billion in 2019. Therefore, the increasing 

demand for sports nutrition products propels 

the growth of the lactose market. 

 
Lactose demand 

The global lactose market size is expected to 

grow from $1.14 billion in 2020 to $1.20 billion 

in 2021 at a compound annual growth rate 

(CAGR) of 5.6%. The change in the growth trend 

of the lactose market is mainly due to the com-

panies resuming their operations and adapting 

to the new normal while recovering from the 

COVID-19 impact, which had earlier led to re-

strictive containment measures involving social 

distancing, remote working, and the closure of 

commercial activities that resulted in opera-

tional challenges. The lactose market is ex-

pected to reach $1.37 billion in 2025 at a CAGR 

of 3.3%. 

Strategic collaborations are a key trend gaining 

popularity in the lactose market. Major compa-

nies operating in the lactose sector are focused 

on strategic collaborations to expand their 

product portfolio. For instance, in March 2019, 

Lactalis, a France-based dairy products corpora-

tion collaborated with Prabhat Dairy, India-

based integrated milk and dairy products com-

pany to enhance its portfolio of dairy products 

in India. Additionally, in July 2019, Lactalis ac-

quired Itambé, a Brazil-based dairy company. 

Through this acquisition, Lactalis plans to ex-

pand its capacity and process 2.3 billion liters of 

milk a year in Brazil. 

Major players covered in the global lactose in-

dustry are Kerry Group, Saputo Inc., Lactalis In-

gredients, Leprino Foods Company, Glanbia Plc, 

Lactose India Limited, Davisco Foods Interna-

tional Inc., DMK Deutsches Milchkontor GmbH, 

Molkerei MEGGLE Wasserburg GmbH & Co. KG, 

Royal FrieslandCampina, FrieslandCampina, Ar-

mor Proteines, Bayerische Milchindustrie eG, 

Milei GmbH, Fonterra Co-operative Group, and 

Agropur Cooperative. 

TBRC’s global lactose market report is seg-

mented by form into powder, granule, by purity 

into crude lactose, edible lactose, refined-edible 

grade lactose, by color into yellow, pale-yellow 

to white, white, by end-use into food and bev-

erages, confectionery, animal feed, pharmaceu-

tical, cosmetics, others. 

Lactose Global Market Report 2021 – By Form 

(Powder, Granule), By Purity (Crude Lactose, Ed-

ible Lactose, Refined-Edible Grade Lactose), By 
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Color (Yellow, Pale-Yellow To White, White), By 

End-Use (Food And Beverages, Confectionery, 

Animal Feed, Pharmaceutical, Cosmetics), 

COVID-19 Growth And Change is one of a series 

of new reports from The Business Research 

Company that provides lactose market over-

view, forecast lactose market size and growth 

for the whole market, lactose market segments, 

and geographies, lactose market trends, lactose 

market drivers, restraints, leading competitors’ 

revenues, profiles, and market shares. 

The Business Research Company is a market re-

search and intelligence firm that excels in com-

pany, market, and consumer research. It has 

over 200 research professionals at its offices in 

India, the UK and the US, as well a network of 

trained researchers globally. It has specialist 

consultants in a wide range of industries includ-

ing manufacturing, healthcare, financial services 

and technology. 

 

 

Good News for Dairy farmers; These Chocolates Can Increase Your Cow’s Milk Production 
6 November, 2021  

https://krishijagran.com/animal-husbandry/good-news-for-dairy-farmers-these-chocolates-can-increase-your-

cow-s-milk-production/ 

es you read it right Cows can eat Choc-

olate and it also helps them boost their 

production of milk. While people 

share chocolates this festive season with other 

people, the experts at Nanaji Deshmukh Veteri-

nary Science University (NDVSU) in Jabalpur 

were developing chocolate bricks that could 

help poor dairy farmers increase their income 

via feeding cows chocolates.  

Can cows even digest chocolates?  

Yes, cows can, however, this is not the same for 

other animals like dogs and goats. Human and 

cow digestive systems can easily digest theo-

bromine an alkaloid primarily found in cocoa 

and in chocolate which is not the same for dogs 

and goats and might even lead to their Deaths.  

So how’s the NDVSU chocolate different from 

regular chocolate?   

Chocolates have often been used by farmers in 

the western nations to increase the dairy 

productivity of cows however the chocolate 

made by the NDVSU is specifically custom-

ised to fit all the breeds that are found in the In-

dian subcontinent. All the ingredients included 

in this chocolate were carefully selected after a 

careful survey of all the cows found in the state 

of Madhya Pradesh and tracking down all the 

ingredients that they were deficient in.  

These chocolate bricks also weigh only 2.5 to 3 

kg and contain Jaggery better known as Gur as 

the natural sweetener.   

Dr Sunil Nayak, who is the head of NDVSU’s Ani-

mal Nutrition Department claims that the bricks 

are primarily made to help the poor cattle farm-

ers and he also stated that “Their animals don’t 

have access to high-quality fodder, owing to 

which they are forced to feed their animals on 

dry grass and low-quality straw husk, resulting 

in a low quantitative and qualitative yield of 

milk meat. The twin nutritional and mineral 

supplements chocolate bricks have shown dur-

ing trials on ruminants to increase the milk-

meat yield by up to 15% to 20%”.  
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What is A2 milk, and can it make my stomach less gurgly? 
11/05/21 9:36AM 

https://thetakeout.com/what-is-a2-milk-1847991436 

ast week, I received a curious press re-

lease about a new Hershey product: a 

co-branded chocolate milk from Her-

shey and The a2 Milk Company, marking Her-

shey’s first partnership with a premium milk 

company. Hershey’s a2 Milk is scheduled to hit 

retailers’ shelves beginning in January 2022, and 

it’s marketed as a “natural chocolate milk” that 

could “help avoid stomach discomfort in some 

people” thanks to something called the A2 pro-

tein. But what is the A2 protein, and can it actu-

ally reduce my ever-present gastric distress? 

What is A2 milk? 

Per The a2 Milk Company, A2 milk comes from 

cows that naturally produce only the A2 pro-

tein. For context, most dairy products feature a 

combination of both A1 and A2 proteins. But re-

search suggests that the A1 protein is what 

causes stomach discomfort in some people, 

producing a peptide called beta-casomorphin-7 

(BCM-7) as it’s digested in the small intes-

tine. Medical News Today explains that some 

doctors link BCM-7 to stomach discomfort and 

other symptoms common in lactose intoler-

ance. 

Meanwhile, the structure of the A2 protein is 

comparable to that of human breast milk. In 

other words, you might not be lactose intoler-

ant—your body just might not process the A1 

protein very comfortably. 

With this in mind, the a2 Milk Company was 

founded with the goal of distributing milk from 

cows that naturally produce only the A2 pro-

tein. Those cows feature a natural genetic mu-

tation that gives their milk a slightly different 

protein ratio. (Quick note that, while The a2 

Milk Company is known for popularizing this 

kind of milk for a global audience, the company 

doesn’t have a proprietary claim on A2 milk; ra-

ther, the company brands its milk with a lower-

case “a.”) 

“Some people think they are lactose intolerant, 

but have never been tested for it, and they may 

actually be sensitive to the A1 protein in regular 

milk,” says a2 Milk Company CEO Blake Waltrip. 

“A2 Milk comes from cows that naturally pro-

duce only the A2 protein and no A1. Published 

research suggests A2 Milk may help avoid stom-

ach discomfort in some people.” 

It all sounds great; however, at this time, the 

existing scientific evidence surrounding A2 

milk is inconclusive. While the jury’s still out on 

A2 milk’s exact benefits, this is the latest exam-

ple of the functional beverage trend that’s been 

dominating grocery shelves for the last year. 

“This new chocolate milk is the latest example 

of how we are expanding The Hershey Company 

in to expanded better-for-you categories,” said 

Ernie Savo, Senior Director of Global Licensing, 

The Hershey Company. 

Worst-case scenario, A2 milk fails to live up to 

its digestive promises and you end up with a 

bellyache. Best-case scenario, A2 milk could 

save some consumers from a wasteland of al-

ternative milks. Only one way to find out. 
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Milk, cheese prices could soon jump 10 to 15 per cent 
Nov 05, 2021 

https://www.cbc.ca/news/canada/new-brunswick/milk-prices-increase-new-brunswick-1.6237730 

 
he price of milk and dairy products is ex-

pected to increase sharply after the fed-

eral Canadian Dairy Commission recom-

mended a record 8.4 per cent increase in 

wholesale milk prices. 

The increase — which is almost double the 

commission's previous record increase of 4.54 

per cent in 2017 — is intended to help offset 

soaring production costs due to the COVID-19 

pandemic, according to the commission. 

But for consumers facing pandemic-

fuelled sticker shock in almost every aisle of the 

grocery store, it's yet another blow to the 

budget. 

"In New Brunswick, for example, my guess is 

that fluid milk could go up by eight to 10 per 

cent almost overnight in February," Dalhousie 

University food policy expert Sylvain Charlebois 

told Shift New Brunswick. 

That increase would migrate to other dairy 

products as well, including yogurt, ice cream 

and cheese. 

"There is a multiplier effect," Charlebois said. 

"For example, you need eight to 10 litres of milk 

to make one kilo of cheese. Obviously it adds 

up, and so you could expect [cheese price] in-

creases of 15 per cent, maybe. So that's huge." 

Dairy farmers who have borne the spiralling 

costs of production for 18 months say the com-

mission's recommendation is welcome news. 

"We're certainly glad to see this price increase," 

said Paul Gaunce, chair of the Dairy Farmers of 

New Brunswick. 

"If we look at the cost of production, it's cer-

tainly gone up a lot the last year and a half with, 

basically, COVID costs," Gaunce said. "Fuel's a 

lot higher, transportation ... electricity, ferti-

lizer." 

Then there's the cost of cattle feed. 

"That's gone up almost 40 to 50 per cent," 

Gaunce said. "As a dairy farmer, [feed is] one of 

your biggest costs."  

Gaunce said there is some concern that the 

price hikes might drive consumers to turn to al-

ternatives to dairy products. 

But there's equal concern that, without the in-

creases, more dairy farmers will be driven to 

leave the sector. 

"We're always concerned about losing market 

share and, you know, that will happen," Gaunce 

said. 

"But I guess if you look at the big picture, all of 

food has gone up substantially and dairy has ac-

tually gone up less than any of the other prod-

ucts. And I still say when you look at drinks in 

the store, milk is the best bang for your buck." 

How the commission works 

In a typical year, the Canadian Dairy Commis-

sion hikes the price of milk by one or two per 

cent. 

But this year, the Crown corporation, which sets 

yearly price recommendations, settled on a rec-

ord price increase of 8.4 per cent. 

Charlebois said that's based on data collected 

in surveys of about 200 Canadian dairy farmers, 

who are asked in detail about how much it costs 

to produce milk. 

According to its website, the commission 

also consults with industry stakeholders, as well 

as retail and restaurant groups. 

From there, they work out an average cost "and 

that's how they come up with the recommenda-

tion every single year." 
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Gaunce, who farms in Keswick, N.B., said the 

commission pretty much nailed it with its final 

recommendation. 

"It's very much in line ... with what we're seeing 

on our farms," he said. 

 

 

Island farmers say increase in farm-gate milk prices 'badly needed' 
Nov 05, 2021 

https://www.cbc.ca/news/canada/prince-edward-island/pei-milk-price-dairy-1.6237510 

 

he Canadian Dairy Commission is rec-

ommending an 8.4 per cent increase 

— the highest ever — in farm-gate milk 

prices next year, and the people who milk the 

cows on P.E.I. say it will only partly cover their 

fast-rising costs. 

"This is a significant price increase to consum-

ers, but it's also a price increase that dairy farm-

ers badly need," said Gordon MacBeath, chair 

of Dairy Farmers of P.E.I. 

 

 

 

Food Authority Discards 700 Litres Substandard Milk 
Thu 04th November 2021 | 02:16 PM 

https://www.urdupoint.com/en/pakistan/food-authority-discards-700-litres-substanda-1392728.html 

 
ESHAWAR, (UrduPoint / Pakistan Point 

News - 4th Nov, 2021 ) :Khyber Pakh-

tunkhwa Food Safety Authority in its on-

going operation against food adulteration has 

seized and discarded 700 litres substandard 

milk from dairy shops in various localities 

of Peshawar. 

The spokesman of Food Safety said that raids 

were conducted on dairy shops and milk sup-

ply vehicles at motorway toll plaza and 

Hashtnagri areas. 

Similarly, 500 litres of counterfeit soft drinks 

were recovered from wholesale dealer 

at Hangu, Phatak raid, Kohat. 

The Food Authority's officials sealed the shop 

and initiated action as per law. 
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PFA seeks citizens’ help to curb adulterated food products 
November 03, 2021 

https://tribune.com.pk/story/2327565/pfa-seeks-citizens-help-to-curb-adulterated-food-products 

 
he Punjab Food Authority (PFA) has 

sought public cooperation to curb the 

sale of adulterated and sub-standard 

food products. 

PFA Director General Rafaqat Ali Nissoana, on 

Tuesday, highlighted that citizens can inform or 

lodge complaints with the authority against the 

sale of adulterated food products through social 

media, PFA’s mobile application and toll-free 

number. 

He disclosed that the authority has successfully 

curbed the sale of adulterated milk in the pro-

vincial capital. The PFA’s dairy safety teams in 

its ongoing campaign inspected 201 milk floats 

by placing screening pickets at the entry and 

exit points of the city on Tuesday. It only found 

0.4% milk adulteration during inspection of 

288,570 litres of milk. 

Giving a break-up of inspection data, he indi-

cated that the authority officials checked 103 

milk carrying vehicles at Sundar Multan Road, 

River Ravi Bridge and Sagiyan Interchange 

whereas 98 vehicles were checked at Babu Sabu 

Interchange, Ada Plot, Bhobatian Chowk Rai-

wind Road and Gajumata. 

During the operation, 1,286 liters of adulterated 

milk was disposed of on the spot as contami-

nants such as polluted water, formalin and urea 

were found in it. He said that teams have de-

tected the adulteration in milk with the help of 

modern lactose can machines. 

He appealed to citizens to visit the PFA office 

for free milk testing. 

 

 

 

1,286 litre tainted milk destroyed 
November 03, 2021 

https://www.thenews.com.pk/print/905421-1-286-litre-tainted-milk-destroyed 

AHORE: Punjab Food Authority (PFA) 

carried out a milk checking drive here 

on Tuesday. During the operation, 

1,286litre adulterated milk was discarded as 

polluted water, formalin and urea were found 

in it. The Authority director general said the PFA 

teams found only 0.4 percent milk adulteration 

while inspecting 288,570litre milk loaded on 

201 milk carrier vehicles by placing screening 

pickets at the entry and exit points of the City. 

He expressed his satisfaction over combating 

milk adulteration in Lahore. He said that teams 

checked 103 milk carrier vehicles on Sundar 

Multan Road, Ravi bridge and Saggian whereas 

98 vehicles were checked at Babu Sabu Inter-

change, Ada Plot, Bhobatian Chowk, Raiwind 

Road and Gajjumata. 
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Consumers must pay more for dairy, say costs analysts 
02 November 2021 

https://www.fwi.co.uk/business/markets-and-trends/dairy-markets/consumers-must-pay-more-for-dairy-say-

costs-analysts 

 
he era of cheap food must come to an 

end to combat significant cost inflation 

at both dairy farm and processor levels, 

says Kite Consulting. 

The call comes as part of a new report compiled 

by Kite and dairy market analyst Chris Walkland. 

It states that price increases must be passed up 

the dairy chain to consumers to avoid a migra-

tion of milk supply to higher value export mar-

kets. 

Recent increases in the cost of feed, fuel, en-

ergy, labour and fertiliser at farm level have in-

creased the cost of milk production. 

According to Kite’s data, on-farm cost inflation 

will put the break-even milk price for 2022-23 at 

record highs of between 33p and 34p (at cur-

rent costs) – more than 5p/litre above the long-

term average. 

While milk prices have risen significantly during 

2021, for most farmers they remain below the 

cost of production. 

Meanwhile, dairy processors are also seeing in-

creased costs, for energy, transport, labour, 

packaging, warehousing and distribution. 

Processor production costs have increased by 

between 15% and 70%, depending on exposure 

to the energy market and product mix, says the 

report. 

Given the slim margins across the industry, and 

the wider context, this inflationary pressure can 

only be addressed by passing costs on to milk, 

cheese and butter consumers, according to Kite. 

If, for example, inflationary pressure remains 

within current parameters, the “new normal” 

bulk butter price would need to be between 

£3,975/t and £4,200/t (rather than the current 

£3,200/t), and the milk cheddar bulk price 

would need to be between £3,425/t and 

£3,625/t (currently £3,000/t). 

Liquid milk prices would need to be commensu-

rate with these levels to maintain milk supply. 

Otherwise, the risk is milk production falling 

and UK dairy production being increasingly di-

verted to serving export markets, where higher 

prices are possible, says the report. 

John Allen, managing partner at Kite, said: “The 

analysis we’ve conducted demonstrates the 

scale and urgency of the inflationary cost pres-

sure in the dairy sector. 

“There must now be a reset of price levels 

across the whole dairy chain, with price in-

creases being passed on to consumers. Farmers 

and processors simply cannot carry these costs. 

“But this is about more than price. This infla-

tionary trend comes at a time when supply 

chain relationships have never been more im-

portant. 

“Retailers and processors need to work more 

closely than ever with farmers to address the 

challenges around sustainability, particularly 

the urgent need to mitigate climate change.” 

Mr Allen also called for the AHDB to review the 

cost metrics within its AMPE and MCVE formu-

las, stating the indexes had not been reviewed 

since July 2020 and were no longer relevant. 

However, the AHDB responded that the cost fig-

ures were last reviewed in July 2021, using data 

from the Office for National Statistics (ONS). 

Lead dairy analyst Patty Clayton said: “In the 

story published on our website, we detailed 

that at that time the net impact of rising costs 

was minimal, reducing the indicators by 0.3ppl. 
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“Since the summer, energy prices have seen 

more significant increases, which will be re-

flected in the cost indexes for quarter three. 

“AHDB will next be reviewing the numbers upon 

publication of the ONS cost indexes for the third 

quarter of this year in December and carrying 

out quarterly reviews while input costs continue 

to move quickly.” 

In response to the Kite Consulting report, An-

drew Opie, director of food and sustainability at 

the British Retail Consortium, told Farmers 

Weekly: 

“The market is so competitive, with consumers 

more price-focused than ever. Therefore, no 

one should assume that passing on price in-

creases to customers will be automatic or easy 

to achieve. 

“However, retailers remain committed to UK 

sourcing and will do everything possible to en-

sure farmers and processors receive a sustaina-

ble price.” 

 

 

 

Chaney’s milk products now available in grocer stores across the state 
November 2, 2021 

https://www.wtvq.com/chaneys-milk-products-now-available-in-grocer-stores-across-the-state/ 

OUISVILLE, Ky. (WTVQ/Press Release) – 

Commissioner of Agriculture Dr. Ryan 

Quarles joined Chaney’s Dairy Farm and 

Kroger representatives Tuesday to announce 

Chaney’s milk is now available in 41 grocery 

stores across the state. 

“We are so pleased a Kentucky Proud milk prod-

uct will be available in Kroger stores across the 

commonwealth,” Kentucky Commissioner of 

Agriculture Dr. Ryan Quarles said. “At the Ken-

tucky Department of Agriculture, we think Ken-

tucky Proud milk is the best there is. And now, 

Kroger customers will know why we make that 

claim. We’re excited for this venture to take off 

so that more Kentucky consumers have access 

to delicious, local milk.” 

Based in Bowling Green, Chaney’s Dairy Farm 

has been in operation for more than 80 years. 

James Riley Chaney started the dairy operation 

with just two Jersey cows in 1940 on land the 

family has farmed since 1888. Today, fourth and 

fifth generations of the Chaney family work the 

farm and bottle milk from their 60 Jersey dairy 

cows at J.R. Chaney Bottling Company. 

Additionally, the family runs a popular agritour-

ism site, Chaney’s Dairy Barn, which includes a 

restaurant where the family serves fresh ice 

cream made on the farm. 

“We’re extremely excited to work with Kroger,” 

fourth-generation farmer Carl Chaney said. 

“This new venture not only allows our farm to 

remain sustainable for future generation, but 

brings our quality milk to new customers. Our 

milk comes from 100 percent Jersey cows. It’s 

high quality milk. It just tastes different.” 

“Whatever our cows produce is what we put in 

the bottles,” said Elizabeth Lunsford, Carl 

Chaney’s daughter and the fifth generation to 

work the farm. “Because we bottle and pasteur-

ize on the farm, we can ensure the products 

maintain the highest quality ingredients.” 

Selections in the 41 Kroger stores across the 

state will include whole milk, 2 percent milk, 

half and half, and chocolate milk. If it’s not at 

your Kroger store, be sure to ask for it. 

“Kroger loves local,” Kroger Louisville Division 

president Ann Reed said. “As one of the state’s 

largest purchasers of Kentucky Proud products 

and one of the first retail partners for the pro-

gram, we continue to focus on growing partner-

ships that support the commonwealth. We’re 

so excited to welcome the Chaney family and 

their incredible milk products into our stores. 
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We know that our customers will become fans 

just as we are!” 

Kroger is one of the state’s largest purchasers of 

Kentucky Proud products. For Chaney’s Dairy 

Barn, the partnership is another step forward in 

growing and expanding its business. For Kroger, 

it continues its commitment to increase the 

number of locally-produced products in its 

stores. 

 

 

Report examines decline in consumption of milk 
Nov 02, 2021 

https://www.wisfarmer.com/story/news/2021/11/02/report-examines-decline-consumption-milk/6249045001/ 

 
.S. per capita consumption of fluid 

cow’s milk has been decreasing for 

over 70 years. During the previous dec-

ade, it fell at a faster rate than it did during each 

of the previous six decades. 

USDA, Economic Research Service 

(ERS) data show that the average rate of de-

crease was 1.0 percent per year over the 2000s. 

During the 2010s, it was 2.6 percent per year. 

About 90 percent of the U.S. population does 

not consume enough dairy products to meet 

Federal dietary recommendations, and declin-

ing per capita consumption of fluid cow’s milk 

prevents these individuals from consuming a 

diet more line in with those recommendations. 

According to the Federal Dietary Guidelines for 

Americans, 2020–2025, children aged 2 through 

10 years should consume 2 to 3 cup-equivalents 

of dairy products per day (with specific quanti-

ties based on age, gender, and level of physical 

activity). Individuals older than age 10 should 

consume 3 cup-equivalents. 

Consuming 1 cup of cow’s milk, 1 cup of forti-

fied soy beverage, 1 cup of yogurt, 1.5 ounces 

of natural cheese, or 2 ounces of processed 

cheese contributes 1 cup-equivalent toward 

meeting daily dairy recommendations. Although 

U.S. per capita consumption of cheese and yo-

gurt increased threefold since 1970, trends in 

fluid cow’s milk consumption prevent overall 

dairy intake from rising much above 1.5 cup-

equivalents per person per day. 

 
Using data collected between 2003 and 2018 

through the National Health and Nutrition Ex-

amination Surveys (NHANES), we disaggregate 

trends in U.S. fluid cow’s milk consumption into 

changes over time in the amounts that individu-

als drank as milk and in milk drinks, poured into 

cereal, and added to other types of beverages 

like tea and coffee. We also investigate each of 

these trends separately for children, teenagers, 

and adults. 
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Cost of dairy products could spike in Canada next year 
Nov 01, 2021 

https://www.cbc.ca/news/business/dairy-prices-milk-butter-1.6232921 

 
he Canadian Dairy Commission is rec-

ommending an 8.4 per cent increase in 

farm gate milk prices, a large hike that is 

expected to raise the cost of dairy products on 

store shelves in the new year. 

The federal Crown corporation says the price in-

crease is expected to be approved by provincial 

authorities next month and take effect Feb. 1. 

The commission says the higher price proces-

sors will pay will help offset increased produc-

tion costs for farmers due to the COVID-19 pan-

demic. 

It says feed, energy and fertilizer costs have all 

been particularly impacted, causing farmer rev-

enues to fall below the cost of production. 

Sylvain Charlebois, director of the Agri-Food An-

alytics Lab at Dalhousie University, says the 

price hike is nearly double the previous record 

of 4.52 per cent set in 2017. 

He says the retail price of milk in grocery stores 

could increase as much as 10 per cent while 

prices for dairy products like butter, cheese and 

yogurt could soar as much as 15 per cent. 
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